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BRANDED ENTERTAINMENT
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We are the producers of the
worlds most loved TV brands



We are story-tellers of award-winning
drama, film and documentary



Digital Powerhous:

Ranking among the top 10 most viewed channel on
November 2024, Fremantle has solidified its p¢
and adapting to the evolving media landscape
across multiple franchises, increasing reach and vie
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The Walt Disney Warner Bros. Sony Pictures
Paramount ) Comcast )
Company Discovery Entertainment

Televisa Fremantle Netflix ABS-CBN
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What we do

Conte
Producti

Conte
Distributi

CTV
FAST

Digita
& Socia

Frevnantle.



ALLoe.

NOTHING
;ARSENAL

FEDERICA PELLEGRINI

M /\_||_ || |_ . DAS

THE WORLD AT OUR FEET

UNA PEL{CULA BE RAUL DE LA FUENTE
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A new dedicated business unit that will span three content genr:
across the Fremantle business - entertainment, docs, film & drz
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Expanding Fremantle’s global sports content offering using our extensive creative netwo



Fremantle Content Pillars

Three categories of content with solutions that resonate with any brand

Sponsorship
Entertainment
Brand Placement

Brand-Funded Productions

Fremrantle

Drama / Film BRANDED ENTERTAINMENT

Co-Production Partnerships

Branded Events

Promotional Licensing
Documentaries

Bespoke Digital




Global Creative Hub

For Partnerships

Fremantle is a one-stop powerhouse for branded

expertise, premium content and groundbreaking
storytelling.

With global reach and tailored solutions, we connect
brands with audiences in meaningful ways, delivering
unmatched creative innovation that drives growth and
impact across our three key pillars.

Entertainment Documentaries Drama & Film

Fremantle Global Branded Entertainment

Frevnantle.

BEST PERFORMANCE
BY A FEMALE ACTOR
IN AMOTION PICTURE

DRAMA
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Fremantle Branded Entertainment
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First time watching the
American idol trailer...
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Thanks for your
attention!

www.fremantle.com/be

ROBERTA ZAMBONI
Global Head of Branded Content & Sponsorship
roberta.zamboni@fremantle.com

KATIE DEELEY
VP of Branded Content & Sponsorship
katie.deeley@fremantle.com

KEIRA BURGESS
Creative Executive of Branded Content & Sponsorship
keira.burgess@fremantle.com

SIMONETTA SELLITRI

Global - Italy of Branded Content & Sponsorship
Account Executive

simonetta.sellitri@fremantle.com

EMMA DEELEY
Branded Content & Sponsorship Coordinator
emma.deeley@fremantle.com


https://fremantle.com/be

