
Decoding 
Cannes Lions ’25  
in the Strategist’s Angle



where creativity 
drives progress



The Cannes Lions Hangover



Choose Discomfort by understanding 
how humans decide

Use technology as a bionic arm, amplifying - not 
automating.

Don’t just use media, 
become the media, create your own culture;

Turn Cities into Canvases, 
Traditions into New Narratives.

Create collective passion, 
connected fandom and turn 

your fans into builders

Drop the Mask, 
Let Imperfection and the 

Absurd Lead



The future belongs to brands and creators who 
use technology as a bionic arm—amplifying, 

not automating, the human touch.
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SATO 2531

https://www.youtube.com/watch?v=baNrk3vSBe4




Caption with Intention

https://www.youtube.com/watch?v=F48khKZhKHM






Choose Discomfort by understanding 
how humans decide
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Routine is essential for both romantic relationships and 
brands. Success in branding doesn't come from pursuing 
fleeting moments, temporary challenges, or passing 
trends. Instead, it's achieved by understanding cultural 
shifts and then maintaining a consistent, repetitive 
approach that helps them succeed for a long time. 
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https://www.youtube.com/watch?v=eFR5R8nT1cU&list=RDeFR5R8nT1cU&start_radio=1




https://www.youtube.com/watch?v=19fzAvuFq0I




Watch here

https://www.youtube.com/watch?v=Rr08iz5YrKc
https://www.youtube.com/watch?v=Rr08iz5YrKc






Don’t just use media, 
become the media,create your own culture.

Turn Cities into Canvases, 
Traditions into New Narratives.
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Watch here

https://www.youtube.com/watch?v=JEAvn8iEeT8
https://www.youtube.com/watch?v=JEAvn8iEeT8




Watch here

https://www.youtube.com/watch?v=7i2fC6qJR2o
https://youtu.be/7i2fC6qJR2o






Create collective passion, connected fandom and turn 
your fans into builders
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Reading, watching, or
listening to content

related to my passion

Attending events
related to my passion

Buying related
products/merchandise

Discussing my passion
with others

Watching/following
other fans' content on

social media or forums

Supporting a
charity/cause

endorsed by my

fandom

Buying products
recommended or

sponsored by my

fandom

Creating and sharing
content

Paying to join a club
that provides access

to exclusive products,

...

Boycotting a brand
that my fandom has

boycotted

I did

I haven't, but I might consider doing it.

I don't







Watch here

https://www.youtube.com/watch?v=d7_GyKbWUDc&list=RDd7_GyKbWUDc&start_radio=1
https://www.youtube.com/watch?v=d7_GyKbWUDc&list=RDd7_GyKbWUDc&start_radio=1




Watch here

https://www.youtube.com/watch?v=d7_GyKbWUDc&list=RDd7_GyKbWUDc&start_radio=1
https://youtu.be/mo1jkmCmqDg




Watch here

https://vimeo.com/1083879675
https://vimeo.com/1083879675






Drop the Mask, 
Let Imperfection and the 

Absurd Lead
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“Storytelling as Cultural Power”
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Watch here

https://www.youtube.com/watch?v=0A_MJusc3r0
https://youtu.be/8vYoL8nga-A




Watch here

https://www.youtube.com/watch?v=-4o8bCc6-GM
https://youtu.be/-4o8bCc6-GM




Watch here

https://www.youtube.com/watch?v=312vlHpu1mQ
https://vimeo.com/1047467063
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