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ACVM Team
Ministry for Primary Industries
Wellington
New Zealand

By email: jennifer.doyle@mpi.govt.nz


SUBMISSION on advertising of antibiotic-based 
restricted veterinary medicines


1. Introduction

Thank you for the opportunity to make a submission on the advertising of antibiotic-based restricted veterinary medicines. This submission is from Consumer NZ, New Zealand’s leading consumer organisation. It has an acknowledged and respected reputation for independence and fairness as a provider of impartial and comprehensive consumer information and advice.

Contact: 	Aneleise Gawn 
Consumer NZ
Private Bag 6996
Wellington 6141
Phone: 04 384 7963 
Email: aneleise@consumer.org.nz


2. Comments 

We support a ban on the advertising of antibiotic-based restricted veterinary medicines for the following reasons:

a) The World Health Organization (WHO) has called the growth of antibiotic resistance a global health crisis. We strongly support the WHO’s call for co-ordinated action to minimise the emergence and spread of antibiotic resistance. 

b) Internationally, the use of antibiotics in agriculture has been under increased scrutiny. Figures published by the Ministry for Primary Industries (MPI) in 2016 show a worrying rise in New Zealand of agricultural sales of antibiotics critically important for human health.

c) According to the ministry’s data, 64,400kg of antibiotics were sold in 2014 for use in agriculture and veterinary medicine, a rise of 7400kg since 2011. Figures show a marked rise in sales of three classes of antibiotics classified by the WHO as “highest priority critically important” to human health.

d) Tylosin is among the drugs where sales have increased, a trend identified since 2009. Tylosin belongs to a class of antibiotics known as macrolides, critically important for human medicine. MPI data show most tylosin is sold for use as an additive to pig and poultry feed.

e) Sales of ceftiofur, classified as a third-generation cephalosporin and used primarily in the dairy industry, have also risen. Both third- and fourth-generation cephalosporins are critically important for human medicine. Sales of these drugs for agricultural use rose 55% between 2011 and 2014.

f) As MPI is aware, vets have previously raised concerns the use of antibiotics such as ceftiofur has risen due to their convenience and cost rather than because they’re an appropriate choice. Direct marketing by drug manufacturers has been identified as a factor driving sales. 

g) Ads for antibiotics are regularly placed in publications that target farmers and rural communities. Advertising typically promotes the convenience of products, including factors such as once-a-day use and shorter withholding periods. These claims are clearly made to influence demand. 

h) Consumer NZ, in conjunction with consumer groups around the world, has been calling for a phase-out of the routine agricultural use of antibiotics important to human medicine. We consider a ban on the advertising of these drugs is a necessary, but not sufficient, step towards this. 

Thank you for the opportunity to make a submission. If you require any further information, please do not hesitate to contact me. 

Yours sincerely




Hamish Wilson
Consultant – on behalf of Consumer NZ 
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