
“Presented by” Name Under Title Rights
Featured in Press Release
Co-Branded Step & Repeat
Logo Inclusion on Signage (ALL locations)
(4) Social Posts/Mentions
(4) Invitations to Enlisted Aide of the Year
(3) Tables (Priority Seating for 30)
Logo with Hyperlink on Event Website

Co-Branded Step & Repeat
Logo Inclusion on Signage (ALL locations)
(3) Social Posts/Mentions
(2) Invitations to Enlisted Aide of the Year
(2) Tables (Seating for 20)
Logo with Hyperlink on Event Website

Logo Inclusion on Signage (Main Room)
(2) Social Post/Mention
(1) Table (Seating for10)
Logo with Hyperlink on Event Website

STARS &
STRIPES
$100,000
FREEDOM
$75,000
LIBERTY
$50,000
INDEPENDENCE
$25,000

ACTIVATION
OPPORTUNITIES

4 Seats
Onsite Brand Activation (Main Room Only)
(1) Social Post
Logo with hyperlink on event website

Cocktail Reception Sponsor $30,000 
Dessert Reception Sponsor $30,000

RED WINE & BLUES 2026
ARMY NAVY COUNTRY CLUB | ARLINGTON, VA | 9.15.26

Enlisted Aide of the Year Partner
Exclusive Wine Partner

Individual Table $7,500 / Individual Ticket $750



ROBERT IRVINE FOUNDATION
1227 NORTH FRANKLIN STREET

TAMPA, FL 33602

FEDERAL TAX ID #46-5420676

At the Robert Irvine Foundation,
we strive to align our mission
with those of our sponsors in
support of our nation’s heroes.
Our team welcomes the
opportunity to create unique
sponsorship activations that are
flexible and can be tailored to
what matters most. These
custom sponsorships can include
financial, in-kind, or promotional
opportunities.

RED WINE & BLUES 2026
ARMY NAVY COUNTRY CLUB | ARLINGTON, VA | 9.15.26

CUSTOM SPONSORSHIP
PACKAGES

ANNUAL PARTNER PROGRAM

The Robert Irvine Foundation is proud of our
Annual Partners who provide us with consistent
and reliable funding throughout the year to
deliver on our benefits and programs, supporting
the mental and physical needs of our nation’s
heroes and their families. 
Our success would not be possible without the
support of our extraordinary partners who not
only provide financial support, but also extend
our reach through their networks to reach
potential new donors, provide volunteer support
with their employees and help build a positive
public image for all involved.

#59914


