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anaging money can be stressful,
M especially in a climate of rising bills,

prices and premiums.

The 2025 Fintech Pledge was founded by Zopa
Bank and ClearScore in September 2022 in
response to the cost of living crisis. The initiative
aims to unite the UK fintech industry alongside
global tech companies, consumer organisations,
charities and industry bodies with a mission

to boost consumers’ financial resilience by
encouraging people to take actions that help
them better withstand financial shock.

Two years into that journey, the Pledge is having
a significant positive impact on consumers and
their financial wellbeing. Through increased
access to financial products and services that
benefit consumers, Pledge members have
managed to reach millions of British consumers,
nudging them towards a better financial future.
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The Pledge’s education initiatives have reached

a huge and diverse audience across the country,
using both in-person workshops and social media
channels.

The Pledge coalition has also acted as an
accelerator for closer working partnerships
between the UK’s leading fintechs and

their industry partners, leading to exciting
collaborations which have delivered positive
change for consumers.

This report details the Pledge’s progress to date,
two years since its launch.




1 Pledge: Foreword

hen we launched the 2025 Fintech
W Pledge, we knew that the cost of living
crisis was negatively affecting people and
that many families and households up and down
the country were struggling. Confidence was low

and people were worried about how to pay their
bills and make ends meet.

While our three organisations were all tackling
that need and developing solutions in our own
way, we collectively felt that the economic
challenge households were facing was far bigger
than one organisation could deal with alone.
There is strength in collaboration, and in the last
decade, the fintech industry in particular has
demonstrated its ability to move fast to help
consumers. Instinctively, we knew that by joining
forces and by inviting a wide range of members
into an industry coalition we could have an
exponentially greater impact than by acting
independently.

Thus, the 2025 Fintech Pledge was born in
September 2022 and we never could have
believed it would have such a big impactin
such a short space of time.

We are humbled to have positively reached so
many people in the UK - ordinary people across
the whole country who have benefited from
better savings rates, greater insight into their
credit health, access to loans, and insights into
how to improve their personal finances that will
benefit them for years to come.

We are also grateful to the fintech and wider
tech community for how they have embraced
the Pledge and come together in support of this
common goal.

We look forward to pushing even harder
to develop initiatives that will help people
understand and manage their money better.

We have incredible momentum, and while
consumers wallets are not being stretched quite
as far as when we first launched the 2025 Fintech
Pledge, we are not done yet.

There must still be an emphasis on good habits
and building up financial resilience to ensure the
longer-term financial stability of those living in
the UK.

Thank you to all of the 2025 Fintech Pledge
members and supporters.

y.
7>,

Jaidev Janardana
CEO of Zopa Bank

Justin Basini

CEO and Co-founder of

Michelle Highman
CEO of The Money Charity

The ClearScore Group
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line results

over 18 MILLION'

consumer actions, from
improving credit scores, opening
savings accounts, consolidating
debt and accessing benefits
(among other activities)

57 MEMBERS*

representing a combined 25 million
customer base - and new members
joining each month

60 HOURS / £20,000°

of The Money Charity’s
workshops funded

over 700,000

savings accounts pots created by
customers of the Pledge’s savings
members since the Pledge’s launch

30% OF
MEMBERS:*

are based outside of London,
ensuring that geographical
variations in consumer needs and
circumstances can be represented

37,000
CLICKS

to read our educational blogs
on pledge2025.org/blog
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£20 BILLION:

gross savings deposited into
Pledge member saving accounts

600
PARTICIPANTS

will attend financial resilience
workshops run by The Money Charity
by end of 2025

Q

5.7
MILLION-

views of Master My Money
on TikTok, the Pledge’s
financial education platform




the 2025

In 2022, the cost of living crisis emerged. Every UK consumer began to feel the
impact in their wallet, especially those with low financial resilience.

At the time we were presented with worrying statistics that suggested the UK
was creeping into greater inequality and poverty:

22% of the UK population in poverty (14.5m)?
25% of the UK population with low levels of financial resilience®

Minus (-) 3.8% wage growth decline in the last 20 years'

We knew we had to do something to help consumers, so we launched the 2025 Fintech
Pledge to drive consumer actions that would improve people’s financial resilience.

Initially, the lead partners set a goal of driving 10 million consumer actions by
2025. However, after unprecedented growth, the lead partners decided to extend
the Pledge’s goal from 10 to 25 million actions in January 2024 to increase our
ambitions and support those impacted by the cost of living, e.g. persisting, above-
target inflation.

At an average of one action per person, this new goal represents approximately 50%
of the UK adult population taking a positive step towards improved financial resilience.

We knew that achieving our goal would take a range of efforts, including industry
collaboration within the fintech ecosystem but also working with charities, non-
profits, and other organisations.

We scoped our areas of focus based on what would most meaningfully improve
financial resilience, and where Pledge members could offer related products and
services. We chose these pillars to be: savings, credit, debt and bills, later adding,
benefits as a fifth pillar.
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lge’s evolution

* August: Cost-of-living crisis drives inflation, energy bills and interest rates. Zopa Bank
and ClearScore ideate the 2025 Fintech Pledge and how it can help consumers.

* September: Zopa Bank and ClearScore launch the 2025 Fintech Pledge and join forces
with The Money Charity as the lead charity partner.

* October-December: 2025 Fintech Pledge quickly goes from two to 28 members,
as firms of all sizes sign up to its mission and start to report actions.

* March: Zopa Bank and ClearScore commit to fund a multi-year programme of financial
education workshops with The Money Charity.

» May: The Money Charity starts its delivery of workshops in adult community groups
across the UK.

» September: The 2025 Fintech Pledge unveils Master My Money, a content hub and social
media campaign to teach consumers everything they didn't learn about money at school.

* November: The Pledge’s members gather for their first in-person meeting at Google’s
headquarters in London, brainstorming new ways to help consumers, and ways to
collaborate. This leads to new partnerships between the member companies.

* December: Zopa Bank and Google Cloud run a joint hackathon, with 90+ engineers
creating solutions that improve consumers'’ financial resilience.

* January: The 2025 Fintech Pledge surpasses its initial 10 million actions goal ahead of
schedule and ups its target to 25 million actions. Pledge adds a new “Benefits” pillar as a
focus area to highlight untapped benefits to UK consumers.

* February: StepChange, Money & Pensions Service, and Policy in Practice become lead
partners.

* March: Zopa Bank and ClearScore reaffirm their funding commitment to The Money Charity.
* July: The Pledge hits 15 million actions and 55 member companies.

* October: Lead partners publish the Impact Report for the Pledge’s second anniversary.
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he 2025 Fintech Pledge pillars:
xamples and impacts

Pillar

-

Savings

.

Credit

<,

Debt

-

A

&ool
Benefits

Actions per pillar so far:

Example of action

Move your savings from low to high
interest-yielding accounts; set up
saving pots to better manage your
finances.

Sign up to a credit building tool to
improve your credit score.

Use a debt consolidation calculator
to reduce your monthly payments

by consolidating; or sign up to a debt
management plan

Switch providers online to lower
your monthly household bills and
access better priced services

Use a benefits calculator to check if
you could be entitled to financial aid.

SAVINGS

Over 7.9 million actions

The Pledge has accumulated
more than 18 million actions

towards its 25 million actions
target, across its five pillars.

Each pillar's impact is broken
down in the graph to the right.

DEBT

BILLS

Over 1.5 million actions

BENEFITS

Over 3,000 actions

Over 6 million actions

Over 370,000 actions

Outcome

Build a savings cushion by maximising the
interest you earn on your money while
adopting new savings behaviours

Access more and better value financial
products by strengthening your
financial position

Reduce your financial obligations by
limiting new debt and managing existing
debt more sustainably

Lower your utility expenses and
household essential bills

Unlock new funds and income by claiming
untapped benefits

¢

and 1.6 million people helped by
Policy in Practice each year
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savings to bills,
sumers are taking action

Since the 2025 Fintech Pledge launched, the Pledge's members have seen their customers
take a vast number of actions to build up their financial resilience.

Savings

Almost half a bi"ion in savings

interest earned by consumers.

Nearly 700,000 new savings accounts or

pots created since the Pledge's launch.

Close to £zo bi"ion gross savings

deposited into Pledge member savings accounts.™

Debt

Over 120,000 Zopa Bank customers have
taken out a debt consolidation loan, helping them

to save on average £540 on their debt payments.

Over 6,000 people engaged with ClearScore
and StepChange's digital referral tool who
otherwise may have missed out or had to wait
12 months for help.

Referral users have a combined total of over
£15 million in debt, with 4] oos of users
completing a comprehensive programme of
advice, guidance, and solutions to help them
manage it.

Credit

° 53% of new ClearScore users increased their

credit score (new users from November 2021 to
October 2023).

Over 400,000 sign-ups to Zopa Bank's

Borrowing Power tool which helps users
improve their credit score and chances of
securing a loan or credit.

58% of Logbox members report feeling 'in
better control' of their finances after six months,
with 26% feeling 'strongly’ that this is the case.

61% of CanopyGrow Premium users
improved their credit score in 2023. Of those
who improved their score, it improved by an
average of 72 points.

74% of Plend customers would otherwise
have been excluded from credit'? (Q2 2024).

Benefits

Policy in Practice is helping 1 .6 mi"ion

people per year access over £4bn in
unclaimed benefits.

On average £1,060 per month is available
to claim per household.

Households are on average £2,592 better
off per annum after accessing said benefits.

Over 900,000 people have actively

compared prices to switch suppliers.

Youtility estimated they alone have helped

customers save around £30'ooo between

October 2023 and May 2024.
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pPS Chawrthuy

For 30 years, The Money Charity has been helping people manage their money
better, teaching essential life skills to people in many different circumstances and
stages of life.

Its support is delivered through a range of interactive and engaging sessions run
face-to-face or virtually.

As a direct result of the 2025 Fintech Pledge, Zopa Bank and ClearScore committed
to a three year programme of funding for The Money Charity. The companies are
donating £5,000 each year (2023-2025), with an additional £10,000 available as
matched donations for any Pledge partner that donates during this period. Several
other members donated and/or raised funds for The Money Charity through activity
like sponsored walks. Overall this could mean up to £60,000 in funding over the
Pledge’s lifetime.

These workshops have had a substantial effect on attendees’ lives. Those who
attend improve their financial capability from 45 to 82% upon completion on
average. Workshops for 400 people have already been funded, with 200 benefitting
from these in the first year of funding. There are many more workshops planned
throughout the Pledge’s lifetime.

Behind each attendee is a human story of someone who has improved their
financial resilience.

Waheeda, a 36-year-old woman from North London
attended a The Money Charity workshop in 2024 and
explained the significant impact this has had on her life:

‘After coming to the workshop | had some profound
realisations, the penny dropped for me. | realised | had been
financially abused for most of my life. | saw that my financial
situation was spiralling out of control and spending was one of my triggers. Keezia
(The Money Charity) was so supportive and understanding, her response helped me
to look for support. | went to my employer and they helped me with food vouchers.

I took control of my money and | am doing much better. Keezia has a special gift for
training and showed us so much goodwill.”

The image shown is for artistic representation only. Waheeda is keeping her identity protected
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These sessions are often supplied for existing community groups.

Here’s what they had to say about the Pledge-funded workshops:

L 20,
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Pensions workshop - {’3;, m\
Henna Asian Women'’s Group: C(;Z}Qﬂﬂa \ z}\,

, ) _ arons N ¥ Women and Money
“The session was very informative. -

: ) workshop - Harbour
We all enjoyed it very much.” Support Services:

“Very informative,
interesting and eye-
opening. It made you think
about things when you
didn’t know a way forward.”

p. p r'uc;'suingd .
The Employment | Paths

Coordinator and booker

of the workshop - Pursuing Independent Paths:
‘The Money Charity workshop at Pursuing
Independent Paths was highly engaging and

interactive for students. It was pitched at the right Fundamentals of
level, covering interesting topics like wants and needs Financial Wellbeing
and educating about scams. | highly recommend it.’ workshop - Abberton

Rural Training:

“Very professionally presented,
very knowledgeable and an
informative course leader. Thank
you, much appreciated.”
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ey: the Pledge’s
1d TikTok

With building financial resilience a central mission for the 2025 Fintech Pledge, the lead partners
wanted to create a financial education campaign that would meet consumers where they are and
provide simple, useful resources that improve their financial lives alongside wider actions tracking.

Master My Money was launched in September 2023. It is a series of captivating TikTok videos
(@mastermymoney) that explain complex topics in under a minute, directing people to
in-depth blogs on the Pledge website where they can level-up their knowledge.

To date Master My Money has: g B

© oo
@ i €

0 oty [ e |

& ® - P

Reached over 5 million people
Driven 14 million + impressions

Achieved 40,000 clicks to our informative blogs

but I'm going to let you in on a little %
secret

AN, 1

As the series continues, new videos are added each month, with new partners involved
and topics explored from understanding mortgages to dealing with problem debt.

So far Zopa Bank, The Money Charity, ClearScore, Blue Motor Finance, Policy in Practice and
the Money & Pensions Service have all created or supplied content for Master My Money.

Videos include interviews with The Money Charity’s expert on student finance and the
mastermind behind Money Helper, one of the UK's top resources for consumers searching
for help with their finances.

Thanks to the support of influencers like Cazza Time, Thisgirltalksmoney and Thrifty Londoner
(pictured above), the campaign has now reached an extra 450,000 followers.
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ch Pledge has driven
oration between

Helping people find missing money

Gretel is a free service which helps people find and
recover lost financial assets. The company has been GRETEL
particularly active in collaborating with fellow Pledge
members in order to grow its impact and has partnered
with ClearScore, StepChange, Snoop and Logbox.

Gretel's technology transforms the complicated and !j C I ea rsco re

time-consuming process of finding lost savings and

investments, such as pensions, into a simple three-

minute digital journey for users. By making the service .
available to a wider audience through platforms St ( f‘iu N
such as ClearScore, the company has managed epg)ebt ChariiZywj
to significantly expand its impact and help more

consumers recover funds.

Collaboration has been very simple to facilitate, Snmp

without the need for any product integration, and

has primarily leveraged customer communications
such as email, in-app notifications and website links to
encourage people to sign up for a free Gretel account.

]

(N logbox
The results are encouraging. Gretel's partnerships have A
helped it reach 40,000 new users, with £5.5 million in
lost assets being found' and the potential for billions
more to be found.

Consumers also benefit from the Gretel hub, and
rescanning for lost assets every two weeks.

Gretel's objectives - to make finances simple and to
empower people to be more in charge of their financial
lives - align perfectly with the 2025 Fintech Pledge
objectives, and the positive impact will be felt long after
the Pledge concludes.
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Bringing a data-driven approach to affordability

Zopa Bank has been a longstanding adopter of

open banking. The technology underpins the Zopa
mobile app, for example, allowing Zopa Bank to offer
personalised insights that support users’ financial goals.

One of the ways Zopa extends its open banking
services outside of the app is through a recent
partnership with D+One, the open banking business
unit from The ClearScore Group. Leveraging its
open banking services, Zopa Bank can create better
outcomes for customers who apply for a lending
product through ClearScore.

To date, the affordability checks for credit cards, loans
and car finance have typically been based on the data
held by credit reference agencies. However, by working
with D+One, Zopa Bank is able to more accurately
assess affordability based on a customer 's wider
spending habits. This enables Zopa Bank to provide
responsible lending options to those who would

have otherwise missed out due to their limited credit
histories.

Since 17t May 2024, Zopa Bank has already:

* Successfully approved someone’s income with
Open Banking 30,000 times

* Disbursed over £1 million to customers with
Open Banking

This is just the start of the partnership, over the coming
months, Zopa Bank will be able to approve even more
loans with D-One’s Open Banking integration.

This new partnership between Zopa Bank and
ClearScore Group comes right off the back of the
companies’ joining forces for the Pledge and is a
testament to how the pair’s relationship is evolving.
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Early intervention for at-risk borrowers

§.Nal
In 2023, StepChange embarked on a new partnership Stepoebt Charity’

with ClearScore.

Shortly after joining forces on the 2025 Fintech !j C I ea rsco re’

Pledge, ClearScore wanted to engage customers at

risk of financial difficulty and provide them with the
tools to improve their situation. StepChange knew

that the majority of its clients wait over 12 months to
get help, during which time their financial situation
may deteriorate, and they accumulate more debt.
Identifying at-risk customers and getting them the help
that they need earlier is therefore crucial to delivering
good outcomes.

StepChange integrated its ‘StepChange Direct’ referral
tool into the ClearScore mobile app. ClearScore
subsequently identified all its users whose credit file
showed they had missed two or more payments in the
previous six months and presented these customers
with StepChange Direct through their mobile app, push
notifications and email communications.

StepChange Direct invites customers to take a quick

money health check and then recommends the best
next steps for the customer based on their individual
circumstances.

This could include seeking expert debt advice or
budgeting advice and guidance. In the first year of

the partnership over 6,000 ClearScore users have
accessed StepChange Direct, with over a third being
recommended to take debt advice. Many of these
customers have gone on to complete full debt advice
and received a recommended solution to help them
find a way forward and address their debt problems.
For those ClearScore users who were recommended
and went on to set up a Debt Management plan, the
average monthly amount spent on debt repayments
has now fallen from £858 to £284', This is a significant
benefit to the customer and provides them with a clear
path to become problem debt free.
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Increased access to benefits (

Ste NanNqge
Policy in Practice and StepChange have teamed up to Debt Charityd

improve support for customers in Scotland by using
data and proactive engagement to increase access
to welfare benefits, £23 billion of which is unclaimed
in the UK each year. This collaboration focuses on
identifying then targeting people who are eligible for
unclaimed benefits, helping to increase their income,
thereby reducing financial distress and improving
overall wellbeing.

| Policy in Practice

By using data and analytics, Policy in Practice
identifies clients who might be missing out on benefits
and support, and by how much. Armed with this
information StepChange can proactively engage with
those people who are missing out the most and are
most likely to need extra help to claim.

The pilot in Scotland showed impressive results:

1. 95% of StepChange clients were identified as
potentially eligible for additional benefits.

2. The highest additional benefit identified was £2,069
per month, with an average of £583 per household
per month.

This proactive approach by Policy in Practice and
StepChange demonstrates the profound impact of
combining data analytics with personalised support to
close the unclaimed benefits gap, helping vulnerable
people in Scotland to access crucial financial benefits
and improve their quality of life.
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Improving credit scores ®
I'1ClearScore

ClearScore and Logbox are now collaborating to help

people grow their credit scores and increase their O

borrowing potential. Logbox has several products A loq box

on the ClearScore marketplace, including one to help

people grow their credit score with an interest-free

credit account, one to cultivate savings and credit score

simultaneously and one to leverage rent

payments to enhance credit history.

In terms of results, thousands of savings pots have
been opened as a result of the partnership. In addition,
58% of members report feeling ‘in better control’

of their finances after six months, with 26% feeling
‘strongly’ that this is the case. This increases financial
stability and enhances their standing and readiness
when applying to loans. Four in five (80%) of Logbox
members say they feel more motivated, knowledgeable
and confident about their finances after joining.

Logbox and ClearScore can combine their technological
and financial expertise to develop new tools and
services that address the needs of a broader audience.
By working together, Logbox and ClearScore can reach
more users and have a greater impact on financial
inclusion. This partnership amplifies their efforts to
educate and support individuals in managing their
finances more effectively.

Both Logbox and ClearScore are well positioned to

use the next year to develop further joint initiatives to
support the priorities of the 2025 Fintech Pledge. These
initiatives would all focus around the intersection
between building credit scores, savings and financial
education, all three of which are core to both
companies’ individual missions.
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ies: The human
025 Fintech Pledge

Tackling problem debt

Michael, a Plend customer based in Nottinghamshire found a £10,000 debt consolidation
loan via the ClearScore marketplace.

“Previously, | was stuck in a loan trap, using debt to pay off debt, and it felt impossible to escape.
While searching for a loan on the ClearScore platform, | came across Plend. They were the first open
banking lender I'd used or even heard of, and the only lender to give me a chance because of their
open banking approach.

With my Plend debt consolidation loan, I'm now able to get back on track and start
saving again for the first time in five years. Open banking is a much fairer way of
assessing affordability.”

Accessing untapped government support

Jenny is from Glasgow. She has some health issues and is receiving benefits. However, she was
unaware of her full entittements until she used the Better Off Calculator from Policy in Practice.

With help from her support worker she successfully claimed a Crisis Grant and Limited Capability
for Work Related Activity (LCWRA) and is now awaiting further benefits.

“Thank you so much for all your help and taking time to explain everything to me.
I now understand what | have to do. | will be able to eat. You are a star.”

Helping people get more from their savings

Delwin from Cornwall uses the Zopa Bank app to help her save money more easily and with
the full protections of a regulated bank. For her, the added interest helps make her money
go further each month.

“It makes me feel quite happy that my money is actually doing something for once. For
savers, even £30 is an added boost each month when you don't earn an awful lot, that's £30
simply for having your money in a secure place. And it's nice to know about the interest and
see this clearly in the app when I log in.”

Consumers increasingly trust Zopa Bank with their savings, with over £5 billion'™ deposited across
Zopa Bank’s savings accounts overall. Zopa Bank’s accounts on average have paid out three times
as much in interest as a high street bank’.
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ynclusion:
1e power of collaboration

The fintech industry has mobilised and come together for the good of consumers and
society. While we've made great progress these last two years with over 18 million actions,
a financial education campaign viewed by more than 5 million people and a multi-year
funding commitment to The Money Charity, there is no room for complacency.

Forecasts show'” household disposable income per head is only marginally
increasing, by 0.1% in 2024 and 1.7% in 2025. They won't return to pre-pandemic
levels (Q4 2019) until Q4 2025 at the earliest.

To support this ongoing recovery, it is paramount that the cost of living remains a
focus area for the industry.

Fintechs will continue to play a pivotal role in solving these problems whether that's
through collaboration within the Pledge and its members, building products that can
help ease pressures on consumers day-to-day, or funding charities like The Money
Charity that support people on the front line.

With a goal of 25 million actions by the end of 2025, the Fintech Pledge still has a way
to go, and you can help.

FINTECH
PLEDGE

Ready to join the pledge?
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)I‘dS from The Money &

Pensions

& Pensions Service Service

Oliver Morley, CEO of the Money and Pensions Service:

“When the Money and Pensions Service started leading and coordinating the UK Strategy for
Financial Wellbeing as its statutory duty, all of our stakeholders knew that enhancing the
financial health of the UK population would require a collective effort, bringing us together
in a common cause. That is why we are delighted to be a lead partner on the 2025 Fintech
Pledge campaign with its ambition to have a positive impact on financial inclusion for half
the adult population.

Not only are Pledge partners engaging their customers directly to help them take positive
actions on savings, credit, debt, bills and benefits, but there is also active collaboration
between partners to enhance the public’s financial wellbeing even more. Partnership

working goes to the heart of what the UK Strategy for Financial Wellbeing is trying to achieve.
Accordingly, we call on more fintech providers and consumer groups to work together so that
consumers get the help they need to build their financial resilience through our MoneyHelper
services, debt advice and the support offered by the 2025 Fintech Pledge partners.”

O Wleley
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Pledge:

All companies that join the 2025 Fintech Pledge are vetted by the lead partners’ member criteria
to ensure they align with its ethos, mission and, where applicable, offer services and products
that are in consumers’ best interests.

Members sit in one of four categories:

Lead partners: Includes the co-founders and other firms who have stepped up to take the most
active role. Lead partners set the strategic direction for the Pledge, manage Master My Money

- the Pledge’s financial education campaign - as well as lead the Pledge’s funding of The Money
Charity’s workshops for vulnerable groups. The Pledge’s current lead partners include Zopa Bank,
ClearScore, Money and Pensions Service, The Money Charity, Policy in Practice, and StepChange.

Contributing members: Consumer-facing companies agree to a set of commitments which
include building advocacy in the ecosystem, either with customers or B2B partners. They must
provide content for our educational hub Master My Money and should look to collaborate with
other members (where appropriate) on new products and tools that help to boost consumers’
financial resilience. Finally, contributing members are required to contribute to the 25 million
actions target every month.

Enablers: Usually B2B firms that support the coalition behind the scenes. Enablers commit to
introduce the Pledge to 10 consumer-facing fintechs that can contribute actions. With some
enablers like Google Cloud or Salesforce, our partnerships have been broader. Google Cloud,
for example, has provided office space and technology for Pledge collaboration events, such as
a Zopa Bank hackathon. It also powers some of the measurement tools that track our collective
actions on the Pledge website.

External supporters: This is reserved for charities and organisations that can't directly

contribute to consumer actions but have resources and offerings that align with the Pledge’s
mission and can help consumers better understand or manage their finances.
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Bloomberg UK

Households need to use every tool
at their disposal to build long-term
financial resilience

2025 Fintech Pledge Celebrates
New Milestone on Road to
Improve UK Financial Resilience

FS

Zopa's Fintech Pledge industry
coalition is reaching a major
milestone

AR

Winner: Best Partnership
and Collaborative Initiative

tech Pledge

tured in media,

/on awards

BUSINESS INSIDER

Fintech Pledge initiative aims to
provide financial guidance during UK
cost of living crisis

Finextra

Zopa-led fintech coalition launches
financial education programme

MONEY

20/20

Part of Ascential ple

Zopa and ClearScore panel
on financial resilience and the
Pledge’s creation

fintech

Nominated: Fintech For
Good of the Year

The 2025 Fintech Pledge Impact Report | www.pledge2025.org

CITYw

Fintechs pledge consumer
cost of living action

FSteciv

Zopa and ClearScore launch scheme
to boost consumer finances

INNOVATE ](‘
FINANCE

Anniversory

Fintechs and their industry
partners are working together to
tackle the cost-of-living crisis

Moneyfacts

Awards 2025

Nominated Master My Money
for Consumers Choice




TActions are agreed with each member company when they onboard. These must
be tangible e.g. users saving money, increasing their credit scores, or switching
bills suppliers.

2 Combined data collected from 6 x Pledge savings members who responded to
request in May 2024.

3 As above.
4The 2025 Fintech Pledge is at 57 members as of September 30 2024.
529% of members have an non-London HQ based on an analysis in August 2024.

¢ In total so far, Pledge members have donated £28,625 to The Money Charity, as a
direct result of the pledge, with £20,000 earmarked for the workshops specifically.

7 Based on an analysis of Master My Money viewing data conducted in August 2024.
8 Joseph Rowntree Foundation, 2022.

° FCA and Credit Summit, 2022.

10 Office for National Statistics data, 2021.

" Combined data collected from 6 x Pledge savings members who responded to
request in May 2024.

12 Plend defines a financially excluded individual as lacking access to useful and
affordable financial services due to data limitations held on them by third parties.
This figure is the percentage of those who fall within this category, e.g. customers
who would otherwise be financially excluded.

3 Snapshot taken in February 2023.

4 All numbers provided by StepChange Debt Charity. All numbers are based on
clients accessing StepChange Direct between March 2023 and February 2024.

> As of September 2024.
6 Based on an analysis of 20 UK banks conducted in Q2 2024.

7 House of Commons, 2024.
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Us Now!

The 2025 Fintech Pledge is open to new members who
are passionate about its mission to improve the financial
resilience of the UK.

If you're interested in joining the campaign,
get in touch via join@pledge2025.org

To donate to The Money Charity, visit:
https://themoneycharity.org.uk/work-with-us/donate/

or contact michelle@themoneycharity.org.uk for
more information on workshops or partnerships.

October 2024 Edition
www.pledge2025.org
® @mastermymoney



