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Der 10. Große Internationale 
Weinpreis MUNDUSvini 2010 

nach 10 Jahren ist es an der Zeit, eine erste Bilanz zu zie-
hen. Zehn Jahre sind eine lange Zeit, in der viel passiert ist:
2001 wurde zum ersten Mal der Große Internationale Wein-
preis MUNDUSvini durchgeführt. Die Idee war, Weinen aus
allen Weinbau treibenden Ländern der Erde eine Plattform
zu bieten, bei der sie sich in ihrer ganzen Vielfalt präsentie-
ren können. 

Bereits neun Mal durften unsere handverlesenen Verkos ter
diese Vielfalt der Weine bewerten. Insgesamt 36.331 Weine
wurden in den vergangenen Jahren eingereicht, 10.890
unter ihnen erhielten eine der begehrten Medaillen, über
1000 Verkos ter aus 47 Ländern der Erde haben wir nach
Neustadt eingeladen um Ihre eingereichten Weine zu ver-
kosten.

Zugegeben, über dieses Ergebnis sind wir schon ein bis-
schen stolz, denn dass aus dieser Idee eine feste Institu-
tion bei Weinerzeugern und im Handel entstehen könnte,
damit hatten wir mit diesem Nachdruck nicht gerechnet.
Inzwischen ist MUNDUSvini weltweit der größte Wettbe-
werb unter dem Patronage der Organisation Internationale
de la Vigne et du Vin (OIV) und dem Internationalen Oeno-
logenverband (UIOE). Seit der offiziellen Anerkennung von
MUNDUSvini durch die Eu ro pä ische Union in 2003, können
Erzeuger der Sieger weine die Medaillen auf die Flaschen
anbringen. Das Wissen unter den vielen exzellenten, inter-
national eingereichten Weinen einer der Besten zu sein,
macht die Me  daillen so begehrt. Nicht nur für den Verbrau-
cher sind die MUNDUSvini-Auszeichnungen eine bedeuten-
de Orientierungsshilfe, die Kaufentscheidungen erleichtert,
auch für den Fachhandel, den Lebensmittelhandel und die
Gastronomie bieten sie ein wertvolles Marketing-Instru-
ment.
In den letzten Jahren hat sich der Weinpreis weiter durch-
gesetzt: die prämierten Weine werden vom Handel ver-
stärkt beworben und auf den Weinkarten der Gastronomie
findet der Verbraucher zunehmend von MUNDUSvini aus-
gezeichnete Weine. Auch Presse und TV haben sich dem
Großen Internationalen Weinpreis in den letzten Jahren
nachhaltig angenommen.

MUNDUSvini bietet Ihnen die Möglichkeit, sich auf dem
deutschen Markt zu etablieren oder zu behaupten. Alle
Siegerweine werden in einem MUNDUSvini Sonderheft
(Auflage über 100.000 Exemplare) veröffentlicht, das als
Beilage der bedeutendsten Zeitschriften des Meininger
Verlags alle gewerblichen Vertriebswege erreicht, bis hin
zum interessierten Verbraucher: WEINWIRTSCHAFT (Han-
del), MEININGER’S WINE BUSINESS INTERNATIONAL
(internationaler Handel), SOMMELIER MAGAZIN (Gastro -
nomie, Sommelier), WEINWELT (Konsumenten).

Wir freuen uns auf Ihre Teilnahme an  MUNDUSvini, dem
Großen Internationalen  Weinpreis 2010.

Der Einsende- und Anmeldeschluss für die Weine ist der
30. Juni 2010! 

Ihr MUNDUSvini Team
Susanne Denzer (Vorstand MUNDUSvini; 

Leitung Verkostung)
Dagmar Lieder (Anmeldungen; Rechnungen)
Stefan Wollek (Verkostungsvorbereitung)
Fred Bonnet (Verkostungsvorbereitung)

The 10th MUNDUSvini Great Interna-
tional Wine Award 2010

Ten years ago, on the 8th/9th September 2001, the first MUN-
DUSvini Great International Wine Award took place. Ten years
is a long time, and a great occasion to talk about success and
challenges.

The idea was to offer a platform for the presentation of the
diversity of wines from all the wine-growing countries. Our
commitment and effort was rewarded in the first year – 2,235 

wines from all the important wine-growing regions of the
world were presented at the first competition and there are
more and more every year.

In total, 36,331 wines have been presented in the past years,
and 10,890 of them were distinguished with a much sought-
after medal from our international tasters. We have invited
over 1,000 experts from 47 countries to Neustadt in order to
taste the submitted wine. 

Admittedly, we are a little proud of this result, because we
hadn’t counted on this idea establishing a successful institu-
tion for wine producers and the industry. In the meantime,
MUNDUSvini has become the largest worldwide competition
under the patronage of the Internationale de la Vigne et du
Vin (OIV) and the International Oenologists' Association
(UIOE). Since the official recognition of MUNDUSvini by the
European Union in 2003, the producers of the winning wines
can display their medals on their bottles. The knowledge that
they distinguish the best of the many wines submitted for
evaluation makes the medals so coveted. The MUNDUSvini
Awards are not only an important guide to aid the purchasing
decisions of consumers; they also act as a valuable marketing
tool for the specialised trade, food industry, and the catering
trade.

The public presence of the MUNDUSvini Great International
Wine Award has clearly increased in the last few years: the
presented wines are strongly advertised by the trade, and
wines presented at MUNDUSvini can increasingly be found on
restaurants’ wine lists. The media, radio, and television have
also increased their dedicated coverage of the Great Interna-
tional Wine Award and have issued numerous publications.

In the future, we are offering you the opportunity to establish
your wines on the German market, or to further maintain your
position, with MUNDUSvini. With our special MUNDUSvini
supplement (a print run of over 100,000), a complement to
WEINWIRTSCHAFT (trade), MEININGER‘S WINE BUSINESS
INTERNATIONAL (international trade), SOMMELIER MAGAZIN
(catering, Sommeliers), and WEINWELT (consumers), we reach
all commercial distribution channels as well as end consum-
ers interested in wine, and are able to create an excellent
platform for the presentation of the competition’s winning
wines. 

We are looking forward to your participation in MUNDUSvini,
the Great International Wine Award 2010.

The deadline for submitting wine is 30th June 2010!

Your MUNDUSvini Team
Susanne Denzer (MUNDUSvini Board Member; 

Tasting Manager)
Dagmar Lieder (MUNDUSvini Registration; Invoicing)
Stefan Wollek (Tasting Preparation)
Fred Bonnet (Tasting Preparation)

2



I N T E R N A T I O N A L E  W E I N A K A D E M I EMUNDUSvini GmbH · Maximilianstraße 11 · D-67433 Neustadt/Weinstraße · Germany

5

Preamble 
The “Great International Wine Award“ of
MUNDUSvini Internationale Wein aka de mie is an
international competition held in Germany for
wines from all wine-growing regions of the world.
The aim of the competition is to promote the qual-
ity and marketing of the still and sparkling wines
entered. Independent, unbiased and expert
assessment of the wines by an international jury is
a guarantee of the high standard and professional-
ism of the competition. So the medals, the award-
winning wines and their producers can be sure of
gaining the recognition they deserve.

1.0 Acceptance of entries
All producers and distributors of still, Slightly
sparkling, sparkling and liqueur wines worldwide
are entitled to submit entries, provided that their
products are licensed for direct human consump-
tion pursuant to Appendix XIb of Council Regula-
tion (EC) No. 1234/2007 on the common organisa-
tion of the market in wine, of 17th May 2007. 
The entrant is liable for the marketability of the
wines submitted and MUNDUSvini GmbH is not
responsible for reviewing said marketability in
Germany or the appropriate countries of origin.
The same wine (the same product) can be entered
repeatedly in the competition but re-entered wines
will only receive an award again if they are given
the same or a better assessment than in previous
competitions. The criteria for the identity of wines
for repeat participation in the competition are the
lot or official test numbers. Ready-to-drink prod-
ucts from all international wine-growing areas will
be accepted. Any entries not submitted before the
deadline (30th June 2010) may be excluded from
the competition.

2.0 Approved Categories 
Products from the following categories will be
accepted 
2.1 Still wine (white, red or rosé) of any quality

level, grape variety or cuvée, and taste. 
2.2 Sparkling wine (white, red or rosé) of any

quality level (produced by the méthode Char-
mat, by the transvasion process or by tradi-
tional fermentation in the bottle), grape vari-
ety or cuvée, and taste, entered by wine
growers, wine cooperatives or wine bottling
companies. 

2.3 Slightly sparkling wine of any quality level,
grape variety or cuvée, and taste, entered by
wine growers, wine cooperatives or wine bot-
tling companies. 

2.4 Dessert wine (Port, Madeira, Sherry, etc.) 
2.5 Liqueur wine

3.0 Terms of participations 
3.1 General 
3.1.1 Participation is restricted to wines already

filled in bottles or other containers suitable
for use by consumers. These must comply
with the Regulations on Sales Packagings as
amended by the notice of 8th March 1994
(German Federal Gazette I p. 451) or, in the
case of bag-in-box or comparable packag-
ings, be filled in customary end sales quanti-
ties. 

3.1.2 Each entrant may enter as many products as
he/she wishes in the competition. The wine
must comply with the production and
labelling regulations of the relevant country
and with the regulations of the European
Union. 

3.1.3 Six sample bottles are to be provided for
each product entered in the competition. At
the time of submission, competitors must
have at least 200 bottles in stock or, for
high-quality sweet wines (Eiswein, Trocken-
beerenauslese or Beerenauslese) at least
100 bottles in stock. 

3.1.4 Only sample bottles with customs duties
paid and delivered free house to the address
of MUNDUSvini Internationale Weinakademie
will be accepted. 

3.1.5 Each sample bottle must be accompanied by
a completed product passport containing all
the necessary details. If the entrant fails to
enter all the details, MUNDUSvini GmbH
reserves the right to exclude the wine from
the competition. The details provided in the
product passport will serve as the data for
all publications, certificates and awards.

3.2 Entry of partial bottlings
The entry of partial bottlings and the use of
awards or medals are permitted subject to the
following requirements:

3.2.1 when the first partial bottling of a wine or
product is entered, notification of the whole
available quality of the same wine or product
and the quantity of the first partial bottling
entered must be given.

3.2.2 upon entry of follow-up partial bottlings after
a first award-winning partial bottling,
MUNDUSvini GmbH must be supplied with
chemical analyses from a recognised testing
institute permitting clear identification of the
product and confirming that the follow-up
partial bottlings are identical with the award-
winning first bottling. For this purpose, four
additional bottles of each partial bottling
must be sent to MUNDUSvini GmbH for
renewed analytical and sensory review and
evidence of the connection with the first entry
must be provided. In addition, any different
lot number used on the label must be entered
in the application forms.

3.2.3 Awards for partial bottlings may only be used
for follow-up partial bottlings of identical
wines 3 months after the MUNDUSvini tasting.

3.2.4 For the analytical and sensory testing of
whether partial bottlings are identical,
MUNDUSvini GmbH reserves the right to
commission TWQ GmbH, Neustadt, or another
recognised testing institute.

4. Participation Fees
4.1 A participation fee will be charged for each

product entered. This covers the costs for
sample registration, travelling and accommo-
dation expenses of the international jury of
wine experts, organisation of the competition
and issue of awards and certificates by
MUNDUSvini Internationale Weinakademie.

4.2 The participation fee is 135 euros per entry in
the competition. 

4.3 If the same wine is entered by several distrib-
utors, all the distributors will be named
together with the award-winner (the producer
or bottling company), and the participation
fees will not be refunded to any of the
entrants. A wine will only be accepted for par-
ticipation in the competition when the partici-
pation fees have been paid in full. The entrant
will be sent a receipt when payment has been
made in full. 

5.0 Jury Tasting/Awards
A professionally qualified international jury of
oenologists, winemakers, retail wine dealers,
sommeliers and trade journalists will perform blind
tastings of the still, sparkling and liqueur
wines. The wines will be classified by product cate-
gory, origin, quality level and taste and assessed in
accordance with the international 100-point scheme
of the OIV (Organisation Internationale de la Vigne
et du Vin) which is also recognised by the UIOE
(Union internationale des OEnologues). The tasting
will be held from 27th to 29th August und 3rd to
5th September 2010.
The number of products receiving awards in the
competition is limited to the 30% of participating
wines which have the highest scores in their rele-
vant category.

The award categories are:
Grand Gold
Gold
Silver 

5.1 Additional Awards 
The best wine from each category is awarded the
additional distinction. Should there be two best
wines in a category with the same number of
points the MUNDUSvini International Wine Acade-
my reserves the right to call upon a master jury to
perform a new tasting session. Thus, only one wine
per category can receive a distinction. The
MUNDUSvini International Wine Awards also re
serves the right not to award a distinction in a par-
ticular year. For the following distinctions (I) the
winner receives a certificate and a medal presented
by MUNDUSvini can be included on the label. 

I. Wine of the Year
Categories: 
1. Best dry white wine of the year 

(0–9 g/l residual sugar) from 
a) Germany
b) Europe
c) Overseas

2. Best dry red wine of the year 
(0–9 g/l residual sugar) from 

a) Germany 
d) Europe 
e) Overseas National Distinctions 

3. Best medium dry wine of the year 
(up to 45 g/l residual sugar)  

4. Best sweet wine and liqueur wines of the year
(from 45 g/l residual sugar incl. Tokayi, Port,
Sherry)  

5. Best sparkling wine of the year Wines in LEH 
6. Wine in LEH under € 7.00 shelf price (incl. VAT) 

A) Best dry red wine (under € 7.00 ) of the
year from  
a) Germany 
b) Europe 
c) Overseas 

B) Best dry white wine (under € 7,00) of the
year from
a) Germany 
b) Europe 
c) Overseas 

7. Wines in LEH under € 4.00 shelf price (incl. VAT) 
A) Best dry red wine (under € 4.00) of the

year from 
a) Germany 
b) Europe 
c) Overseas 

B) Best dry white wine (under € 4.00) of the
year from
a) Germany 
b) Europe 
c) Overseas 

8. Sparkling wine in LEH under € 8.00 shelf price
(incl. VAT) 

9. Best sparkling wine (under € 8.00) of the year
from 

a) Germany 
b) Europe 

For the following distinctions (II and III) the winner
receives a certificate. 

II. Winemaker of the Year
Condition: at least three wines in the competition,
including at most, one rest sweet wine, all with a
valuation over 80 points. For all samples from more
than one producer that are evaluated with over 80
points, the same method will be applied to deter-
mine the highest number of medals per entrant.

a) Germany 
d) Europe
e) Overseas 

III. Assortment of the Year / Importer of the Year
Condition: at least 20 wines in the competition, at
least 50 % of which have been distinguished with
an award. 
For all evaluated samples from more than one pro-
ducer, the same method will be applied to deter-
mine the highest number of medals per entrant. 

6.0 Publication 
Award-winning products in the International Wine
Academy Great International Wine Award
MUNDUSvini will be published after completion of
the competition. The announcement will be made,
amongst others, in the publications MEINIGER’S
WINE BUSINESS INTERNATIONAL, WEIN-
WIRTSCHAFT, WEINWELT, DER DEUTSCHE WEIN-
BAU and SOMMELIER MAGAZIN from Meininger
Verlag, Neustadt an der Weinstraße and published
on the various internet sites that can be linked with
the sites of the producer. Information about wines
that did not fulfil the required minimum points for
an award will not be published.

7.0 Utilisation of the Awards and
Logos

7.1 The winners will be allowed to utilise their
awards and the logo of MUNDUSvini Interna-
tionale Weinakademie for their own purposes
in consultation with MUNDUSvini GmbH. The
awards and the logo of MUNDUSvini Interna-
tionale Weinakademie may not be amended
in any way and may only be utilised in con-
nection with the prize-winning product.
MUNDUSvini Internationale Weinakademie
retains the property rights to the logo and the
awards. Unauthorised use, alteration or imi-
tation is not permitted.

7.2 For use of the awards on wine bottles, some
evidence of quantities is required.This can be
either the notification from the official “quali-
ty wine” control authority or a record of the
lot identification of the batch entered for the
competition.

8.0 Final Provisions – 
Accep tance of the 
Competition Rules

By submitting their products for entry in the com-
petition, entrants recognise the participation
conditions and the assessments of MUNDUSvini
Internationale Weinakademie.
Any disputes that may arise shall be settled before
the court with jurisdiction for Neustadt an der
Weinstrasse, Germany.
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M U N D U S v i n i  2 0 1 0                                      P R O D U K T P A S S  –  P R O D U C T  P A S S P O R T

Weinbezeichnung laut Etikett
(Wird für Veröffentlichung verwendet!) 
brand name/full name of product 
(used for publication)

Prüfungs-/Los-Nr. – Lot No.

Alkoholgehalt – Säure – Restzucker –
existing alcohol level (% vol.) acidity (g/l) residual sugar(g/l)

rel. Dichte Druck (hPA)
Relative density pressure in bottle (pPA)

Produktkategorie – Product category Stillwein – Schaumwein – Perlwein – slightly Port/Madeira/Sherry – Likörwein –
still wine sparkline wine sparkling wine Port/Madeira/sherry fortified wine

Weinart – wine type weiß – white rot – red rosé blanc de noirs blanc de blancs

Anbauland – country of origin Jahrgang – vintage

Anbaugebiet – growing area

Lage – site

Appellation – declaration of origin

Rebsorte(n) – grape varieties 

Qualitätsstufe – quality level

Geschmacksrichtung – taste extra brut brut extra trocken – extra dry trocken – dry

halbtrocken – dry lieblich – semi sweet süß – sweet edelsüß – naturally sweet

Bemerkungen – specification

Barrique Sonstiges – other

Vertrieb – distribution Direktvertrieb – Fachhandel – Lebensmittelhandel – Gastronomie – Versandhandel – Großhandel
direct distribution retail/on trade food trade/off trade HoReCa mail order wholesaler

Preis Endverbraucher –
recommended retail price EUR incl. MwSt.

Firma – company

Vor-/Nachname –
first-/sure name

Straße/Hausnummer –
street address/house number

Land/PLZ/Ort –
land/postcode/town

Telefon 

Fax

E-Mail

Internet

Umst.ID

E I N R E I C H E R  –  S U B M I T T E R

Die Angaben im Produktpass sind für sämtliche Veröffentlichungen verbindlich. – The data in the product passport will be used for all publications and certificates. 
Sie können den Produktpass online ausfüllen unter www.webpass.meininger.de – You can make use of our software tool to complete the product passport
www.webpass.meininger.de

Firma – company

Vor-/Nachname –
first-/sure name 

Straße/Hausnummer –
street address/house number

Land/PLZ/Ort –
land/postcode/town

Telefon 

Fax

E-Mail

Internet

Umst.ID

E R Z E U G E R  –  P R O D U C E R = Einreicher? – Submitter?

Firma – company

Vor-/Nachname –
first-/sure name 

Straße/Hausnummer –
street address/house number

Land/PLZ/Ort –
land/postcode/town

Telefon 

Fax

E-Mail

Internet

Umst.ID

I M P O R T E U R  –  I M P O R T E R = Erzeuger ? – Producer? = Einreicher? – Submitter?

Firma – company

Vor-/Nachname –
first-/sure name 

Straße/Hausnummer –
street address/house number

Land/PLZ/ Ort –
land/postcode/town

Telefon 

Fax

E-Mail

Internet

Umst.ID

RECHNUNGSEMPFÄNGER –  INVOICE RECIPIENT = Importeur? – Importer? = Erzeuger? – Producer? = Einreicher? – Submitter?
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Abgefüllte Menge/Losnummer
Filled amount for the lot number 
submitted

Gesamtmenge in Liter
total quantity in litres



Great International Wine Award

IMPORTANT NOTE FOR THE PAYMENT OF PARTICIPATION FEES!

Date/Signature Country

Absender: Company Postcode/City

VAT-ID-No Address

If you intend to participate in the Great International Wine Award, you must complete this form and return it to us together with the
complete filled product passports for your wines by fax to +49 6321/8908-9540.
Please note: if payment has not been made, the wine will not be registered and will therefore not take part in the judging.
Once payment has been made in full, each participant will receive confirmation of participation with proof of payment.

Participation fee per product sample 135,00 EUR Participation fee per product sample 135,00 EUR
EU / EC + 19% VAT, without your VAT-ID-No 25,25 EUR EU / EC
Total 160,65 EUR VAT-ID-No _____________________

Please mark the preferred method of payment with a cross: 

We have transferred today the sum of EUR                   for     samples (please list number):

Recipient: MUNDUSvini GmbH
Account No.: 1605385
Bank: Sparkasse Rhein-Haardt
IBAN: DE21 5465 1240 0001 6053 85 
SWIFT-BIC: MALA DE 51 DKH

Please charge the sum for                samples to my/our credit card. (VISA/MASTERCARD only)                  -Card No.                    -Card No.

valid thru: /

Großer Internationaler Weinpreis

WICHTIGER HINWEIS FÜR DIE ZAHLUNG DER TEILNAHMEGEBÜHREN!

Datum/Unterschrift

Absender: Firma Straße

Ust-ID-Nr. PLZ/Ort

Wenn Sie am Großen Internationalen Weinpreis MUNDUSvini teilnehmen, schicken Sie uns bitte dieses Formular ausgefüllt per 
Fax: 06321/8908-9540 zusammen mit den ausgefüllten Produktpässen für Ihre angestellten Weine zurück.
Mit der Bitte um Beachtung: Ohne Bezahlung erfolgt keine Erfassung des Weines und keine Teilnahme am Wettbewerb. Nach
vollständiger Bezahlung erhält der Teilnehmer automatisch eine Teilnahmebestätigung mit Rechnungsnachweis.

Teilnahmegebühren je Produkt/Probe 135,00 EUR
zzgl. 19 % MwSt. 25,25 EUR
Gesamtbetrag 160,65 EUR

Bitte kreuzen Sie den gewählten Zahlungsvorgang an:

Den Betrag für               Proben (Anzahl bitte angeben) haben wir heute überwiesen:

Zahlungsempfänger: MUNDUSvini GmbH
Konto-Nr.: 1605385
Bank: Sparkasse Rhein-Haardt
BLZ: 546 512 40
IBAN: DE21 5465 1240 0001 6053 85
SWIFT-BIC: MALA DE 51 DKH

Bitte ziehen Sie den Betrag für               Proben per Lastschrift von folgendem Konto ein:
Bankeinzug nur für Teilnehmer aus der Bundesrepublik Deutschland

Konto-Nr. Bankleitzahl

Geldinstitut Datum/Unterschrift

Bitte ziehen Sie den Betrag für               Proben über meine/unsere Kreditkarte ein.    -Karten Nr.                     -Karten Nr.

gültig bis: /

I N T E R N A T I O N A L E  W E I N A K A D E M I EMUNDUSvini GmbH · Maximilianstraße 11 · D-67433 Neustadt/Weinstraße · Germany · Fax +49 63 21 89 08-95 40
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Mehrwertsteuer
Inland/Deutschland: zzgl. 19% MwSt.
EU-Länder: zzgl. 19% MwSt. 
wenn keine Ust-ID-Nr. vorhanden

Karten-Nr. (16 Ziffern) Kartenprüf-Nr.
(Kartenrückseite, letzte 3 Ziffern)

card no. (16 digits) card security no. 
(on  reverse of card, las 3 digits)

(Bitte notieren Sie als Verwendungszweck 
MUNDUSvini 2010 und den Namen Ihrer Firma)

(Please note as purpose MUNDUSvini 2010 and 
if possible your company name)



International Wine Academy - Wine sample for ”The Great International Wine Award“
Académie Internationale du Vin - Envoi échantillon “Le grand prix du vin international”
Academia internacional del Vino - Envío de muestra - “Gran Premio Internacional del Vino”
Accademia internazionale del Vino - Invio die camioni - ”Il grande premio internazionale del vino“

Absender/Einreicher submitter/participant expéditeur/candidat

remitente/participante mittente/candidato

Name/Firma
contact person/company
interlocuteur/société
persona de contacto/empresa
interlocutore/azienda

Straße/Postfach
street address/mail drop
rue/B.P.
calle/apdo.
via/casella postale

L, PLZ, Ort
land, postcode, town
pays, code postal, localité
país, código postal, localidad
paese, CAP, località

Zollnummer/Customs number/
Numero doganale/Numéro douanier 
Numéro de aduana

Tel.

Fax

E-Mail

Internet

Empfänger recipient destinataire

destinatario destinatario

Name/Firma
contact person/company
interlocuteur/société
persona de contacto/empresa
interlocutore/azienda

Straße/Postfach
street address/mail drop
rue/B.P.
calle/apdo.
via/casella postale

L, PLZ, Ort
land, postcode, town
pays, code postal, localité
país, código postal, localidad
paese, CAP, località

Zollnummer/Customs number/
Numero doganale/Numéro douanier 
Numéro de aduana

Tel.

Fax

E-Mail

Internet

Produktkategorie Stillwein Schaumwein Perlwein Port/Madeira/Sherry Likörwein
Product category still wine sparkling wine slightly sparkling wine Port wine/Madeura wine/sherry fortified wine
Catégorie de produit vin tranquille vin mousseux vin perlant vin de Porto/vin de Madère/Sherry vin fortifié/VDN
Cetegoria de producto vino tranquilo espumoso vino de aguja vino de Oporto/vino de Madeira/jerez vino licoroso
Categoria di prodotto vino fermo vino spumante vino frizzante Porteo/Madeira/sherry vino liquoroso

Herkunftsland – country of origin – pays d’origine Anbaugebiet – wine growing area – région viticole – Weinart: rot/rosé/weiß – Wine type: red/rosé/white – 
país de origen – paese d’origine región de origen – zona di produzione Type de vin: rouge/rosé/blanc – Tipo de vino: tinto/rosado/blanco

Tipo di vino: rosso/rosé/bianco

MUNDUSvini GmbH
Internationale Weinakademie 

Maximilianstraße 11

D-67433 Neustadt/Weinstraße – Germany

536 23 69

+49 6321 89 08 95 00

+49 6321 89 08 95 40

contact@mundusvini.com

www.mundusvini.com

MUNDUSvini Internationale Weinakademie - Probensendung - „Der Große internationale Weinpreis“

I N T E R N A T I O N A L E  W E I N A K A D E M I E MUNDUSvini GmbH · Maximilianstraße 11 · D-67433 Neustadt/Weinstraße · Germany

Bitte gut sichtbar außen am Paket anbringen.
Please attach the label to the outside of the package in a visible position.

Applicare l’etichetta in modo ben visibile sul pacchetto!
Veuillez appliquer l’autocollant de fa¢on bien visible sur l’extérieur du paquet!

Coloque la etiqueta adhesiva en un lugar visible del paquete!

Paketaufkleber
package label – etichetta adesiva – autocollant – etiqueta adhesiva

Gran Premio Internacional del Vino MUNDUSvini

INFORMACIÓN IMPORTANTE SOBRE EL PAGO DE LOS DERECHOS DE PARTICIPACIÓN!

Data/firma

Remitente: empresa Calle

N. IVA C.P/población

Para participar en el Gran premio Internacional del Vino, debe remitirnos el presente formulario, debidamente cumplimentado al n° de
fax: 0049 6321/8908-9540, junto con los pasaportes de producto correspondientes a los vinos presentados, también debidamente
cumplimentados. Nota: Si non se satisfacen los derechos de participación no se procederá a registrar el vino. No se remitirán facturas.
Tras haber satisfecho el pago completo, los participantes recibirán automáticamente una confirmación de participación y un justificante.

Derechos de participación por producto (muestra) 135,00 EUR Derechos de participación por producto (muestra) 135,00 EUR
EU / EC + 19% VAT, sin sus votre N. IVA 25,25 EUR EU / EC
Total 160,25 EUR N. IVA ____________________________________

Marque con una cruz la forma de pago elegida:

Hemos transferido el importe de las muestras (indique el n°):                             hoy:

Beneficiaro: MUNDUSvini GmbH
N° de cuenta: 1605385
Banco: Sparkasse Rhein-Haardt
IBAN: DE21 5465 1240 0001 6053 85
SWIFT-BIC: MALA DE 51 DKH

Por favor tenga en cuenta la finalidad MUNDUSvini 2010 y de ser posible el nombre de su empresa.

Sírvase retirar el importe de las muestras  de mi/nuestra tarjeta de crédito VISA.                     - Tarjeta visa n°                     - Fecha/firma

válida hasta:/ /

ACHTUNG: Nicht-EU-Länder: Es muss von aussen sichtbar eine Pro-Forma-Rechnung mit dem Warenwert am Paket angebracht werden.
ATTENTION: Non-EU-Participants: Please put outside on the package a pro forma invoice of the value of the wine. 

✂

N° de tarjeta (16 cifras) N° de seguridad de la tarjeta 
(reverso de la tarjeta, 3 ultimas cifras)
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