
  

Whizz-Kidz: the facts 

Over 75,000 young people 
aren’t getting the wheelchair or 
support that fully meets their 
needs. 

Without the ability to be 
independent young wheelchair 
users are restricted in their 
ability to socialise and 
participate in society. 

We’re here to change that. 

As the UK’s leading charity for 
young wheelchair users (2-25), 
we empower young people by 
providing the wheelchairs, 
equipment, support and 
confidence-building experiences 
they need, and campaigning for 
a more inclusive society.  

And we won’t stop until they 
are mobile, enabled and 
included. 

 
The Marketing and 
Communications team at  
Whizz-Kidz raises awareness of 
the charity work and supports 
the generation of funds through 
on and offline publications,  
develops our social media  
and website presence and  
leads on PR activities.   

Marketing Executive   
 

Job summary 
 
Effective, audience-focused marketing and communications play a critical 
role in the charity’s success. Enabling us to reach and engage our community 
at scale, our marketing activities are designed to support, motivate and 
inspire our audiences to take action, building the charity’s brand and 
cementing our position as the UK’s leading charity for young wheelchair 
users.  
 
We are now seeking a talented Marketing Executive to support the Marketing 
and Communications team with the development and execution of marketing 
plans to launch and deliver our innovative Wild In Art Sculpture Trail (WIAST), 
which will take place in Central London during the Summer of 2023.  
 
The role will also implement and deliver cross charity marketing plans and 
work with teams across the organisation, to reach the right audiences, 
amplify the right messages and spark engagement. The Marketing Executive 
will help the charity reach its goals through the delivery of relevant, smart 
communications.  
 

The person 
 
You will be a passionate and creative marketeer, with strong planning skills 
and the ability to deliver and execute engaging marketing plans. You will 
understand the importance of putting the audience at the heart of 
communications and will have experience working across different key 
stakeholder and channels to deliver a well-rounded marketing campaigns.  
 
As a flexible team player, you will be happy managing your own marketing 
projects and liaising with colleagues around the organisation to ensure 
effective delivery, but you’ll also be willing to get stuck in to a wide variety of 
projects where your expertise will add value.  
 

Key accountabilities 
 
 Project manage and act as the Marketing lead for WIAST and charity 

projects as required. 
 Use insight to advise the best communications approach to engage with 

multiple key-stakeholders and ensure objectives are successfully 
delivered on- time and on-budget. 

 Coordinate projects, communication plans, schedules and liaise with 
colleagues to ensure timely delivery of key information, content and 
assets.   

 Develop compelling copy for WIAST: website, e-shots, newsletter and 
social media channels.  

 Support the development, execution and fulfilment of marketing materials.   
 Monitor live campaigns and identify opportunities to optimise 

performance.  



 

 
 Work with the Senior Media and PR Manager to respond to media inquiries 

and provide key messages, guidance and material to journalists as 
required. 

 Ensure marketing plans are evaluated post-campaign, including the 
production of reports for key stakeholders and recommendations for 
future activity.  

 Manage brand assets including: image library, logos, templates, key 
messages, etc.  

 Maximise the charity’s visibility at events through the production of 
relevant promotional materials and attend events on behalf of the charity.  

 Build strong working relationships with internal and external key 
stakeholders  

 Keep up to date on marketing trends, communication platforms and tactics 
and be confident to put forward new ideas.  

 
 
 
The post holder will also 
 
 Work within all policies, procedures and budgets set by Whizz-Kidz. 
 Act at all times in the best interest of Whizz-Kidz. 
 Form effective working relationships with all colleagues members, 

volunteers and outside organisations as appropriate. 
 Take responsibility for ensuring that the policies and procedures relating 

to Health & Safety in the workplace are adhered to at all times. 
 Respect the confidentiality of data stored electronically and by other 

means in line with the Data Protection Act. 
 Not disclose to any unauthorised person any confidential information 

acquired through official duties unless they have received official 
permission to do so. 

Head of Communications  

n/a 

Flexible with regular visits to Park Street in London  

Full time, 35 hours per week . Some out of hours working will be required. 

Fixed term contract from May 2022– October 2023 

Circa £26,000 -£30,000per annum (dependent on experience)  

Responsible to 

Responsible for 

Location  

Hours 

Term 

Salary 

Our vision 

A society in which every young 
wheelchair user is mobile, 
enabled and included. 

 

Our values 

We are young people focused, 
ambitious, collaborative and 
inclusive. 

 

Our behaviours  

 



Person specification  
Skills and knowledge 

 Comfortable working at a fast pace, with good project management skills 
and the ability to juggle multiple projects.    

 Excellent written communication and copywriting skills 
 Strong planner with the ability to work flexibly and react quickly when 

needed.    
 Uses initiative and creativity to maximise resources and identify new ways 

of doing things.    
 Excellent relationship management skills and ability to build strong 

relationships with people at all levels of seniority and influence      
 
Experience  

 Confident in drafting, developing and implementing marketing and 
communications plans to deadline and budget.  

 Proven track record in a similar/complementary environment with 
transferable skills and a minimum of two years of experience. 

 Proficient in the use of CMSs and Social Media Channels (Facebook, 
Twitter, Instagram, etc.)  

 Understanding of audience and how this can be applied to marketing 
decisions. 

 Producing reports that review the success of marketing and media 
activities.  

 
Personal qualities  

 Alignment with our values – young people focused, ambitious, inclusive 
and collaborative 

 Passionate about supporting young wheelchair users and creating societal 
change 

 The ability to enthuse and engage others in the potential benefits of an 
engaging project 

 An unbounded curiosity for exceptional customer service and improving 
performance 

 Goals driven and creative problem solver  
 

 



A few perks  
 

The well-being of our colleagues is of paramount importance to our success 
as an organisation, and we want to ensure that our benefits package 
provides something of value for everyone, whether it is our generous holiday 
entitlement, wellbeing days, Healthcare cash plan, or long-service awards.   
We hope you agree! 
 
ANNUAL LEAVE 
25 days of annual leave per annum plus Bank Holiday (pro-rata for part-time 
colleagues).  
 
Christmas closure 
In addition to annual leave, employees get three days of paid Christmas 
leave.  
 
Wellness days 
Two days per calendar year for employees to take off for any reason that 
you chose. It could be to have time to volunteer for a good cause, to spend a 
duvet day, or for any reason at all that contributes to your wellbeing. 
 
Pension 
(Scottish Widows) Automatic enrolment for all colleagues with the option to 
opt out. Contributions of 5% gross salary made by both Whizz-Kidz and 
employees. We will match higher contributions of up to 6% of gross basic 
salary. 
 
Simple health 
Automatic enrolment in a fully paid for cash plan that assists you with 
everyday health costs. This scheme is also available to your families for an 
extra charge. This benefit starts from the first day of the month following 
your start date. Note that this is a taxable benefit that you can opt out of. 
 
Season ticket loan 
An interest-free loan of up to £5000 following the successful completion of 
the Probationary Period.  
 
Access to the work/life discount platform 
This offers all colleagues, access to discounts on shopping, days out and 
other savings. 
 
Cycle to work 
This is a salary sacrifice scheme provided by Cycle Scheme Ltd (Part of 
Black Hawk), which allows you to purchase a bicycle up to the value of 
£1000, saving tax and NI. This is a hire purchase arrangement that allows 
you to pay up the amount spent in twelve equal amounts through payroll.  
 

You can find out more about our perks at www.whizz-kidz.org.uk/charity/careers  


