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E-Books Are Changing Reading Habits

Technology is changing the way Americans read, and those under 40 are leading the 
way. It also has altered the way people find books, since they don’t walk around the 

bookstore as often. David Delk, 47, remembers ‘the old days’, when his extended family 
went on vacation carrying three or four bags filled with about 30 books and another 30 
magazines.In a digital age, packing is easier. Last summer, Delk; his wife, Ruthie; their 
three children, ages 17 to 22; and nine other relatives went on their annual family vacation 
equipped with a variety of reading devices. “There were probably seven Kindles, nine 
iPads and two other tablets between the 14 of us,” says Delk, president of Man in the 
Mirror, a Christian ministry in Casselberry, Fla. And while Delk still buys physical books 
– “when you really want a copy of something solid and stable’’ – most of his reading is 
done on his Kindle or iPad. He’s in the minority, but it’s a growing minority. A poll con-
ducted for USA Today and Bookish, a website designed to help people find and buy books, 
finds that 40% of adults – including 46% of those ages 18 to 39 – own an e-reader or a 
tablet. That’s more than double the numbers less than two years ago. Reading devices are 
even more popular among college graduates (60% say they have one) and those with 
annual household incomes of at least $75,000 (62%). According to the poll, 35% of those 
with reading devices say they’re reading more books since they got their reading devices.
The poll asked a variety of other questions:
– Why do you read books?
 To learn something (72%), to be entertained (64%), to be able to talk with others about 

the books you’ve read (19%).
– What keeps you from reading more books?
 More than half – 51% – cite lack of time as a major factor. Only 16% say lack of in-

terest in reading; 14% cite a lack of quality books.
– How often does a book play a role for you in meeting a new friend or romantic partner?
 Never, say 78%. But others says romances and friendships do spring from books often 

(3%) or sometimes (7%).
– And for those reading more because of their devices, what kinds of books are you 

reading more of? (Readers could list up to three genres.)
 Nearly one in four – 23% – mentioned science fiction or fantasy, followed by mystery 

and crime (16%), romance (14%) and non-fiction (14%).
Officials at Amazon and book websites contend that clicking can replace browsing; tra-
ditional booksellers argue that’s not the same as personal recommendations or what they 
call ‘handselling.’ The poll also asked readers what factors create interest in a particular 
book for them. A majority (57%) cite their own opinion of the writer’s previous work as 
the major factor. Opinions of a relative and friend (publishers call that ‘word of mouth’) 
came in second at 43%. Lower on the list of major factors: professional reviewers and 
other writers (each 17%), the book cover (16%) and Internet opinions by non-profession-
als (10%). When asked if they share their opinions of books online, only 27% say they’ve 
used Facebook, Twitter or book websites to comment on a book. But among those under 
40 who own a reading device, 50% have posted online comments.

(Adapted from www.usatoday.com)
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