Trends in Developer Marketing
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THERE ARE NOW 18,416 MONTHLY ACTIVE DEVELOPERS IN WEB3

LeC 2Lk
All-Time High

Web3 Monthly Active Developers Since 2009 18,416

The

2019
Market Capitulation

Decentralization
of Developers

elopers

Devs typically drop off
during the holidays

Source: Electric Capital Developer Report 2021


https://medium.com/electric-capital/electric-capital-developer-report-2021-f37874efea6d

The 2.Accelerated change for DevRel
Decentralization programs

of Developers

®

1.Increased competition for developers

3.Growing need for developer marketing
and education programs




The

Importance of
the Individual

Elon Musk
76.1 Million

§ Vitalik Buterin
3.4 Million

Hideo Kojima
3.1 Million

Tesla
13.4 Million

Ethereum
2.2 Million

Kojima Productions
438 Thousand

KoOJima
PRODUCTIONS
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B2B buying journey
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Integrated Builder / Buyer
Journey

Awareness Research
Selection &

Purchase

. Buyer Journey
. Builder Journey

. Shared Journey



The Rise of

Discord and
Slack

Most popular channels for developers

Twitter 52.3%
GitHub 46.8%
Company Website 38.5%
YouTube 32.1%
Slack 31.2%
LinkedIn 27.5%
Stack Overflow 18.4%
Twitch 16.5%
Discord 13.8%
Medium 12.8%

Source: State of Developer Relations Report 2021



https://www.stateofdeveloperrelations.com/_files/ugd/383279_f1078321a1644f148c4d868da8a34651.pdf

# | announcements Follow

Y 14 & 13 10

@8 8810

g
1Event @everyone

We will be holding another round of our office hours for translators on

Wednesday e!
# | announcements

M | rules Have you been contributing to the ethereum.org translation program, and have
outstanding questions you would like to get answered, or some feedback you
@ | intros would like to share?

Come chat with us to learn more about getting involved with the translations,

® ™ | channels
or tell us what you think of the translation program, any issues or challenges
e I : i e O ¥ | how-to-contribute you've encountered, ideas you have about the program, etc.

The main discussion points will be the recently released guide for translators,
® |gm and our effort to clean up and improve the Crowdin glossary. Feel free to
suggest any other topics you would like to talk about.

[ ]
4) | ethereum
6 | poaps We will be holding two office hour sessions to accommodate contributors from

different time zones.
B4 | price-talk

X | report-scams Session #1 — Wednesday 9th February — 10AM UTC 'ﬁ‘
a c ® | off-topic

Session #2 — Wednesday Sth February — 8PM UTC ‘@'

Follow to get this channel's updates in your own server. Follow
®  HotCarlosD... &

#7910

Desire for support Speed of updates and Niche and broad at
and community response the same time




Hinge

Designed to be deleted

The Death of

Corporate
Memphis

The all-in-one
collaboration
platform




Design System | Unity Gaming Services

ﬁnity Pro

Game
development
success,
scaled

for you.

Learn more
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Design System | Cosmos

The Internet of
Blockchains.
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