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SOBER ELEGANCE, DYNAMISM AND 
COLOUR FOR A SPACE CHARACTERISED 
BY A FRESH AND INFORMAL FEEL
The pop-up store opened by Hermès in Seoul’s 
Shinsegae Gangnam shopping centre is a dynamic 
space that balances the freshness, accessibility, 
and colour scheme of its finishes.
“Gifted Colors” targets young customers, allowing 
them to discover the great French fashion brand 
through the accessories, silks and jewellery 
alternating in the display units according to the 
rhythm of the seasons. Located on the shopping 
centre’s ground floor, just past the entrance, the 
store catches one’s eye with the phantasmagoria 
of its silks’ patterns and colours, which inspired the 
interior design. 

Hermès
Gifted Colors



The space organisation achieves a good balance between the 
refined finishes of the tailor-made furniture lacquered in a light 
colour and the more informal modularity of the wooden panels 
covering the walls, which are engraved with a geometric graphic 
design adapted from the recurring iconographic motifs of the 
Hermès brand’s graphics. 
Simulating a statuesque curtain, the linear elements covering the 
upper part of the walls are characterised by colour. 
THE ALTERNATING INTENSE GREEN AND DELICATE 
PINK HIGHLIGHTED BY A CERAMIC FINISH COVER 
− THE RESULT OF AN EXPERIMENT CARRIED OUT 
IN COLLABORATION WITH THE MANUFACTURER − 
TRANSFORMS THESE ELEMENTS INTO A POP INSERT 
THAT LENDS THE WHOLE ENVIRONMENT A MORE 
LIVELY AND ATTRACTIVE QUALITY. 



The light-coloured seminato floors are inlaid with 
warm orange carpeted sections. 
The diffused and intense overhead lighting provided 
by adjustable spotlights is designed to enhance 
both the space as a whole and the individual items 
on display.
THE RESULTING ATMOSPHERE IS BOTH 
SOPHISTICATED AND DYNAMIC AND THE 
STORE IS AN EYE-CATCHING FEAST OF 
COLOURS THAT WELCOMES CUSTOMERS 
INTO A FRESH-FEELING ACCESSIBLE 
SPACE, WHERE THE ITEMS ON SALE 
AND THE INTERIOR DESIGN WORK 
SEAMLESSLY TOGETHER.




