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01. Intro



We're a digital agency with a 
taste for memorable brands and 
outstanding products
Yummygum has been delivering top notch digital solutions for 

over 15 years. We work with amazing companies, ranging from 

small startups to heavy weight enterprises. 



From our office in Amsterdam we deliver memorable brands, and 

design and build amazing digital products.



A selection of our clients
We enjoy being in close contact with decision makers who are 

passionate about their business or projects.
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Vince Leon

Story & leadership
In 2009 — almost 15 years ago — both Vince and Leon set out 

together to make the digital world a more enjoyable place by 

getting really good design into the hands of users. Tasty 

design, delicious experiences and interestingly flavored 

codebases. Yummygum was born.



Fast forward to today and we’re a full-fledged digital agency 

that still has that very same drive and motivation.



Both co-founders are closely involved with clients and their 

needs while at the same time staying in tune with the team to 

ensure seamless communication and high quality results.
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Branding

We create memorable brand 

identities that put the spotlight on  

what makes you special.

UX Design

We do user testing and market 

research to lay the foundation for 

any digital product.

Visual Design

We design the most gorgeous 

digital products using custom 

made design systems.

Development

We make products come to life 

using state-of-the-art tech stacks 

while writing neat code.

What we do
We’re here to help you align, refine, design and build through 

the following services. We offer our services separately but 

we also love doing a project start-to-finish.
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Branding

Go by one dresscode; wear 
your heart on your sleeve

Some of the things we excel at

Logo Design

Brand Strategy

Brand Book

3hrs Brand Sprints

Brand Collateral

Visual Identity

Co-creative Workshops

Our tools of choice for branding

Figma Illustrator Notion Slack



02. Approach



Our proven process
To be able to build the most memorable and amazing brands that 

stick, we rely on our trusty four step process. By following this 

process we help all of your stakeholders align, and make everyone 

on your team wear the new brand identity with pride.

01. Discovery 02. Strategy 03. Ideation 04. Design
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01. Discovery

In this phase we:

Understand the goals of the (re)brand

Conduct a brand audit

Understand the brand’s current position

Research the brand’s audience

Research the brand’s competitors

Learn about the brand’s core values

Understand the brand’s what, how, why
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02. Strategy

In this phase we:

Draw conclusions of discover phase

Define the brand core/essence

Pinpoint the brand value proposition

Write the brand story to tie it together

Settle on the brand personality

Specify the messaging

Brand Positioning

Brand Personality

Brand Archetype

Brand Strategy (document)

Brand Story

Brand Messaging
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03. Ideation

In this phase we:

Take the first visual and ‘vocal’ steps

Brainstorm and conceptualize

Create and present concepts

Explore possible visual directions

Get client input and preferences
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04. Design
In this phase we:

Further develop the brand identity

Lock in the final brand’s look and feel

Apply visual identity to brand touch points

Design digital collateral

Define rules & guidelines of brand id

Handoff project & deliverables to client



03. Projects



Projects

Memorable brands, full stop.
We help you build a memorable brand. One that tells your story. One that 

set expectations. One that helps you create relations with your audience 

and keep them strong.



Breathing new life into the world of 

travel and stays
Facilitating Findhotel’s rebirth as Vio.com by suiting them up with a 

new brand identity that expresses their true ‘self’.



Deals in all shapes & sizes



Concept:

Deals come in 
all shapes & 
sizes
There’s a deal for everyone & for every type of 

traveler.

Focus on deals

Colorful

Numerous possibilities

Gems Hotel
فندق الجوهرة

נפש רענן
$324

€195

The quick brown fox 
jumps over the lazy dog

Circular
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Meet the new Vio.com
Vio.com has grown into more than just a 

platform where you can find the best deal for 

every type of traveler. You can get inspired, you 

feel at home, and it really is that gateway that 

helps you find new adventures in your life.



Deals come in all shapes & sizes, and so the 

 brand is grown into multiple shapes & 

sizes.



From today onwards, it’s possible to make your 

own luck. At all times.

Vio.com

Vision

Our story

##

Our story

We all have that one friend who seems to have it all when 

it comes to traveling. Free upgrades, special treatment, 

the best deals - effortless. And normally,  

they like to talk about it too.

But hey - as soon as we get lucky ourselves - 


we’re just like them. Can’t blame you for it.



From today onwards, it’s possible to make your own luck. 

At all times.  

Meet Vio.com. With us, you’re on the doorstep of the best 

possible deal for any stay.

Our smart database of travel deals gives you direct access 

to all levels of deals and perks in the market.



We understand that although you might not exactly know 

what specific accommodation you want - you do know 

what it is you are looking for.

That’s where we come in. We open those doors that 

others don’t open. We’re the gateway to any satisfactory 

booking.



Vio.com  The best deal for any stay

Vio. Latin (Lat) I travel,  I journey.
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Tone of voice

##

When we speak, we sound:

Friendly

Straightforward
At your service

In the know

Br
an

d 
G

ui
de

lin
es

V
io

.c
om

Tone of voice

##

Hello,
and welcomeWe are here to help. We offer the most wonderful stays that 

you won't necessarily find elsewhere - not at these prices! We 

make you feel smart and accomplished for getting a great 

deal on your next stay. We share the excitement - we know 

just how you feel.
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Vision

Messaging

##

Company Description
Vio.com is a booking service where 

travellers can find the best possible deal 

for any stay.

Brand roleBe everyone’s gateway to the best 

possible deal for any stay.

Belief
There’s a better deal for everyone.

Brand taglineThe best deal for any stay.

Company value proposition

For travellers who know what they want 

only Vio.com is the gateway to the best 

possible deal for any stay because we 

open those doors that others don’t.

Messaging

We open doors so 
others can walk 

through them.

Tone of voice

##

Don’t say:
Looking for a hot tub, want to be near the beach, or close to 

the city center? That’s what our search filters are for.

Do say:
Any specific wishes? Try using the search filters.

Don’t say:
Such a pity! The hotel you’ve chosen is already fully booked, but 

don’t worry, we have plenty of others. Maybe pick another date?

So do say: Alas! This hotel is fully booked on those dates. Try another date?

StraightforwardWe are all about our customers, not about us. 

So, sure, we’re a friendly bunch, but no 

chatterboxes. We want to help them find just 

what they’re looking for, without delay. Tone of voice

aaa

Friendly
We may have the best tech out there, but our 

voice is human and friendly. Above all, we’re 

welcoming. Grateful that customers choose us 

over our competitors – now let’s make sure their 

experience is as pleasant and smooth as 

possible. Make them feel smart for choosing Vio. 

But don’t go overboard, we’re all adults here.

Don’t say:
You’re a rockstar! The world is your oyster, go make some 

memories!!!

Do say:
Congratulations. You just saved yourself time, money and a lot 

of hassle.

Don’t say:
Our search engine is browsing hundreds of websites, hold on.

Do say:
We’re looking all over. Just a second.

Don’t say:
What is your destination?

So do say: Welcome back John, where would you like to go?
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Colors

Foundation colors

##

Foundation colors
The Vio foundation colors consist of two colors to 

create one cohesive look. The primary brand colour is 

called called Topaz Bue, and is the main CTA color.

The foundation is completed with a series of 

greyscale colours. These will be used for headings, 

body text and other elements that need a neutral grey

colour. Each foundation color is complemented 

supported by a set of 12 tints, ranging from 050 to 

950.

Topaz BlueHEX
#3C69F5RGB

R60, G105, B245

PANTONE
Coated

2935 CUncoated 2175 U

CMYK

Coated
C100 M63 Y0 K2

Uncoated C93 M54 Y0 K0
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Logo

Sub-chapter

##

Color overview
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Colors

Accent colors

##
Ruby Red

HEX #FF3366RGB R255, G51, B102PANTONE
Coated

191 CUncoated 192 U
CMYK

Coated C0 M85 Y30 K0
Uncoated C0 M97 Y64 K0

Amethyst PurpleHEX #7300FFRGB R115, G0, B255PANTONE
Coated

2097 CUncoated 2097 U
CMYK

Coated C78 M82 Y0 K0
Uncoated C78 M80 Y0 K0

Amber YellowHEX #FFC400RGB R255, G196, B0PANTONE
Coated

3514 CUncoated 121 U
CMYK

Coated C0 M20 Y100 K0
Uncoated C0 M5 Y77 K0

Jade GreenHEX #7EE99CRGB R126, G233, B156PANTONE
Coated

7478 CUncoated 7478 U
CMYK

Coated C33 M0 Y29 K0
Uncoated C27 M0 Y25 K0

Rock BlackHEX #170033RGB R29, G5, B51
PANTONE

Coated
Black 6 CUncoated Black 6 C

CMYK

Coated C100 M61 Y32 K96
Uncoated C79 M61 Y24 K70

Accent colorsBesides the foundation colors the Vio brand also has 

a selection of accent colors. These are used to 

compliment the foundation colors, or to be used on 

their own. Each of these colours are used in roughly 

equal amounts throughout the brand elements. 

These colours can be used for elements like 

illustrations, cards, scribbles and more. Amethyst 

Purple is only used when referring to Vio Premium.
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Typography

Typeface

##CircularAa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm Nn

Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz

0 1 2 3 4 5 6 7 8 9 # § + ÷ × =

. , : ? ! “ @ £ € $ % ^ & * ( / _ - – —

Light
Regular

Medium
Bold

Typeface
The main typeface of Vio is Lineto’s Circular. 

This typeface is used for headings and body text.  

LL Circular is a geometric sans-serif font family 

in eight weights: Thin, Light, Regular, Book, 

Medium, Bold, Black and Extra Black.   
LL Circular supports: Latin, Cyrillic, Greek, 

Hebrew, Arabic, Vietnamese and Devanagari.
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Typography

Weights

##

Weights
Circular has a lot of weights, we use Regular and 

Bold the most for the Vio brand.

Book

Usage:

This is the default weight, used for body text, long 

paragraphs and any text that doesn’t need to stand 

out.Weight:

400Style:

body

Medium

Usage:

Medium gets used for headings and buttons, as well 

as phrases that need to stand out.

Weight:

600Style:

heading

Logo construction
The logo is built up of three overlapping circles 

that form a triangular shape in the middle. The 

circles are arranged in a triangular form. The size 

of the three circles are based on the ratio 24:37 

in which the large size forms a circular bounding 

around the three circles.
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Logo

Logo construction

##
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Typography

Typographic scale

9XL
148 The best deal for any stay

8XL
120 The best deal for any stay

7XL
96 The best deal for any stay

6XL
76 The best deal for any stay

5XL
62 The best deal for any stay

4XL
48

The best deal for any stay

3XL
40 The best deal for any stay

2XL
32

The best deal for any stay

XL
24

The best deal for any stay

L
20

The best deal for any stay

M
16

The best deal for any stay
S

14
The best deal for any stay

XS
12

The best deal for any stay

Typographic scale
For our typography we use a typographic scale 

based on a 16px base size (1em) with different 

scale factors for desktop, tablet and mobile 

breakpoints. Numbers are rounded up or down 

to even values.


The sizes are named XS, S, M, L, XL. The scale 

can be extended by adding numbers in front 

(e.g. 2XS, 9XL).  
Scale factors: Desktop: 1.250
Tablet: 1.125
Mobile: 1.125
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Logo

Color combinations

##

Color combinations
These are the possible color combinations that 

can be used with the logo. When using it, please 

keep in mind the minimal contrast between the 

logo and background by taking these examples 

as the minimum contrast.

Topaz Blue/050

Rock Black/900

Topaz Blue/500

Ruby Red/500

Amber Yellow/500

Br
an

d 
G

ui
de

lin
es

V
io

.c
om

Logo

Vertical logo

##

Vertical logoThere should always be a margin area around 

the logo. At a minimum keep a margin like 

shown here.

Effect
Morphing is the effect where two or more 

shapes seamlessly change/morph into another.



This hints at the vast amount of deals and being 

able to change the parameters of a search in 

order to find the best deal for you.


Applied to digital brand touch point morphing 

could happen in the background of, say, the 

home page.
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Motion

Effect

##

Building blocksThe logo of Vio.com inspires different shapes & 

sizes to be used throughout applications of the 

brand. With circular shapes and rounded off 

edges you create a coherent and consistent look 

while using different shapes.

Ensure these shapes never touch when filled 

with color.
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Brand elements

Patterns



Rethinking an IT consultancy firm 

brand to be out of this world
We helped Tuple reach for the stars with a redesigned, expressive 

brand to match their ambitions for years to come.
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Be lightyears 
ahead of your 
competitors





Editor

wispy

.github

node_modules

JS index.js

src

.gitignore

MD README.md

JS index.js MD README.md .gitignore

1

2

3

4

5

6

7

8

9


11

12

13

14

15

16

17

18

19

20

21

22

23

24

25

26

27
28
29
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// Plugin setup 


// Integration test 


const { 

   , 

   , 

     
}  ( )



.   ( , )  { 

   (' ', (   {}, )  {    

      ( ) 

   }) 



   on(' ', { 

       (), 

       () 

   }) 

} 



(' ', ()  { 

   . ('/') 

   . ({ 

       , 

       , 

       , 

       , 

        

   }) 

})

lighthouse
pa11y
prepareAudit

module on config
browser launchOptions

launchOptions

cy
cy

= require

exports
on

prepareAudit

lighthouse
pa11y

it
visit
lighthouse

’cypress-audit’

before:browser:launch

task

Audits PAGE

90
100

100
100
100

= =>
= =>

:
:

=>

:
:

:
:
:

lighthouse
pa11y

performance
accessibility
'best-practices'
seo
pwa



Purple

HEX

#825EE8

RGB

130, 90 , 232

Gray

HEX

#27262B

RGB

39, 38, 43

Turquoise

HEX

#DFFBFA

RGB

223, 251, 250

Green

HEX

#D7FF67

RGB

215, 255, 103

Colors
This color palette is made up of a bold and vibrant mix 

of colors. The main colors are purple, turquoise and 

green. These are the only colors and shades that 

should be used to represent the brand.

Purple

Purple is a bold and vibrant color that stands for 

creativity, wisdom, and royalty. It radiates a powerful, 

positive energy.

Gray

Gray is the ideal color to create balance in the brand. 

The gray color is applied mostly to typographic 

elements.

Turquoise

Turquoise is a cool and refreshing tone, that's perfects 

to use as an accent or vibrant backgrounds.

Green

Green is a vibrant and dynamic color that gives energy 

to the brand. It's also a great choice for accentuating 

and highlighting key elements in a design.B
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Color Colors ##

Background Background Background

IT Consultancy
Text

Illustrations

B
ra

nd
 G

ui
de

lin
es

Tu
pl

e

Color Gradients

Gradients

Gradients can be used to create stunning and eye-

catching backgrounds, text, and illustrations that add 

depth and dimension to the overall brand identity. 

Backgrounds

There are very few limitations on what colors can be 

used for background gradients. The gradients should 

only be used on dark backgrounds.

Text

The gradients in text should remain purple fading into 

white and should only be used on dark backgrounds.

Illustrations

Illustrations can be used on both light and dark 

backgrounds. This allows for a unique and 

individualised look that will help set the brand apart.

Purple

950
#1A132E

Purple

900
#34255D

Purple

800
#4E388B

Purple

700
#684BBA

Purple

600
#825EE8

Purple

500
#8F67FF

Purple

400
#A585FF

Purple

300
#C7B3FF

Purple

200
#E0D4FF

Purple

100
#EBE3FF

Purple

050
#F4F0FF

Green

950
#212511

Green

900
#3F4A1E

Green

800
#3F4A1E

Green

700
#9AB74A

Green

600
#C4E85E

Green

500
#D7FF67

Green

400
#DFFF85

Green

300
#EBFFB3

Green

200
#F4FFD4

Green

100
#F8FFE3

Green

050
#FBFFF0

Gray

950
#090809

Gray

900
#27262B

Gray

800
#3D3B42

Gray

700
#605E69

Gray

600
#7D7B8A

Gray

500
#868393

Gray

400
#9E9CA9

Gray

300
#C3C1C9

Gray

200
#DDDCE1

Gray

100
#E9E8EB

Gray

050
#F9F9FA

Turquoise

950
#0C2525

Turquoise

900
#184A48

Turquoise

800
#26736F

Turquoise

700
#39ACA5

Turquoise

600
#3DF5E9

Turquoise

500
#6EF7EF

Turquoise

400
#A1F7F2

Turquoise

300
#C8F9F6

Turquoise

200
#DFFBFA

Turquoise

100
#EDFDFC

Turquoise

050
#F6FEFD

Founders 
Grotesk

Founders 
Grotesk

Founders 
Grotesk

By: Klim Type Foundry
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Typography Typeface 24

Typeface
Founders Grotesk is a grotesque sans-serif typeface 

designed by Klim Type Foundry. The design was 

influenced by classic grotesques from the early 

twentieth century. A key distinguishing feature of this 

typeface is its c with a narrow aperture.

Logo Mark

This logo mark is an abstract representation of an 

impact, a book and the capital letter T.

Angle

The half circle is made up of multiple lines that have 

been rotated on 30 degrees from each other, creating 

an interlocking pattern.

Details

The cut out sections are cut on an angle of 15 degrees, 

adding further complexity to the design.

30º

15º
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Logo Logo Mark

Clearspace
The layout of the logo is balanced and organized, 

achieved by clearspace that's based on the stem of 

the brandmark that is marked as 'X'.  

The clear space surrounding the brandmark and the 

wordmark has been carefully calculated based on ‘X’, 

creating an effective balance between the logo and its 

surroundings.  Overall, this logo is sure to make a 

strong impression and draw attention.



No changing of the spacing or placing of objects within 

the clearspace is permitted.

Brandmark

When the brand mark is used alone, it must be placed 

on a grid consisting of 18 columns, each column being 

the same size as 'X'.



The 'X' must be placed precisely on the 11th column 

from the left in order to create a balanced visual layout, 

and must be vertically centered when used in a design.
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Logo Clearspace ##

2,5xx2x 2x

2,5x

2x

2,5x

Brandmark Wordmark

Clearspace

Clearspace

4,25x 7xx

2,7x

2,7x

Loose


200%

Relaxed


162.5%

Normal 
150%

Snug 
137.5%

Tight

125%

None

100%

Typography Tracking & Line Height

Tracking & Line Height

For leading (line height) we’ve set up a scale to cover all use-cases. The leading you will choose 

depends on the line length and the font size. You can look at how many characters fit on one line 

to gauge the line-height you’ll need.

Editor

wispy

.github

node_modules

JS index.js

src

.gitignore

MD README.md

JS index.js MD README.md .gitignore

1

2

3

4

5

6

7

8

9
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// Plugin setup 


// Integration test 


const { 

   , 

   , 

     
}  ( )



.   ( , )  { 

   (' ', (   {}, )  {    

      ( ) 

   }) 



   on(' ', { 

       (), 

       () 

   }) 

} 



(' ', ()  { 

   . ('/') 

   . ({ 

       , 

       , 

       , 

       , 

        

   }) 

})

lighthouse
pa11y
prepareAudit

module on config
browser launchOptions

launchOptions

cy
cy

= require

exports
on

prepareAudit

lighthouse
pa11y

it
visit
lighthouse

’cypress-audit’

before:browser:launch

task

Audits PAGE

90
100

100
100
100

= =>
= =>

:
:

=>

:
:

:
:
:

lighthouse
pa11y

performance
accessibility
'best-practices'
seo
pwa

Star light 
syntax theme

apm install star-lights-syntax

Download Star Light



Strengthening an educational 

software brand with sprinkles of fun
We helped Classroomscreen reach a new level with their brand 

alongside an extensive set of guidelines on how to express that brand 

visually on any platform or product.



Classroomscreen
Netherlands

Classroom 
management

made easy

08:36

Gather around, 
class is about to 
start

Classroomscreen

See More

Classroomscreen 
sees eye to eye 
with teachers

Classroomscreen

See More

Teach your 
students with a 
smile

Classroomscreen

See More

New

Vote remotely to the 
poll with any device



Getting started guide
Support your class activities, stimulate 
engagement and help your students

Checkout
Choose one of our many payment options

My workspaces

4th grade

5th grade

6th grade

7th grade

Fourth Grade

Isabella

Jacob

Jayden

Mason

Natalie

Tom

Isabella

Isabella

Let’s get started



Classroomscreen
Netherlands

New

Vote remotely to the 
poll with any device

Classroomscreen
Netherlands

Classroom 
management

made easy

08:36
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Classroom 
management

made easy

Color combination

Colors can be used together. These are 

the combinations that can be made for 

each background, especially for the 

patterns.

Colors
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500
500

500 500

500
500

500 500

500

500

500

400

500

Values
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Brand values

These words represent the core values 

of Classroomscreen. These are things 

we want to emody in the brand as well.

Helpful

Sincere

Kind

Accessible

Together

Typography
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Typography

The brand consists of two typefaces: 

Quicksand and Nunito Sans. Quicksand 

is the main brand typeface. Nunito Sans 

is a complimentary typeface used as a 

body font.

Quicksand

Family

Light

Regular

SemiBold

Bold

Characters

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm Nn

Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz

Nunito Sans

Family

ExtraLight

Light

Regular

Medium

SemiBold

Bold

ExtraBold

Black

Characters

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm Nn

Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz

Geometric Rounded

Typographic scale

For our typography we use a 

typographic scale based on a 16px base 

size (1em) with different scale factors 

for desktop, tablet and mobile 

breakpoints. Numbers are rounded up 

or down to even values.



The sizes are named XS, S, M, L, XL. The 

scale can be extended by adding 

numbers in front (e.g. 2XS, 9XL).  

Scale factors: 

Desktop: 1.250


Tablet: 1.125


Mobile: 1.125

Typography
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9XL 148 Classroom management made easy
8XL 120 Classroom management made easy
7XL 96 Classroom management made easy
6XL 76 Classroom management made easy
5XL 62 Classroom management made easy

4XL 48 Classroom management made easy

3XL 40 Classroom management made easy

2XL 32 Classroom management made easy

XL 24 Classroom management made easy

L 20 Classroom management made easy

M 16 Classroom management made easy

S 14 Classroom management made easy

XS 12 Classroom management made easy

Pairing example

For the Classroomscreen brand we use 

Quicksand as a heading text, once it is 

above 20px's and Nunito Sans as a 

body text. We also use Nunito Sans as a 

eyebrow.

Typography 19
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LEARN

What is 
Classroomscreen?
Classroomscreen is an online tool that allows you to display the 
instructions for your lesson in a clear and visually attractive way. 
Choose from over 13 widgets to support your class activities and help 
students get to work.

Nunito Sans

Quicksand

Nunito Sans

Anatomy

The patterns are constructed using a 

torus shape. The ratio of the stroke to 

the radius is 8:21. Or 4:25 if you 

measure the radius to the center of the 

stroke.



As an example, a cricle with a 150px 

radius will have an 48px radius.



Shapes can be made by connecting two 

or more dots together.

Patterns 33
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8

48px

4

21
25

150px

Ratios

Example

Patterns 32
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03. Testimonials



“Yummygum helped us tell the Watermelon tale through a 

brand new branding. Besides, they also walked the walk with 

a professional design process, a dedicated team and open 

communication. 



No nonsense, just hard work! They show that they care. As a 

result: we’ve got an outstanding new conversational 

website!”

Marieke Mutsaerts
Marketing at Watermelon



“We’d been trying to figure out how to position ourselves in a 

competing market. Through various workshop Yummygum 

guided us and delivered a beautiful brand identity that’s 

inspired us ever since. Thanks to Yummygum not only did we 

find the direction, we found our identity and have never been 

as motivated as we are now.”

Sefa Şentürk
Sefa Şentürk



“We were looking for an agency with lots of experience in 

branding and detailed icon design. Yummygum matched 

that criteria. We're very happy both with the results as well 

as with their entire process. The team listened to our needs 

and pro-actively helped us make decisions.””

Laurens Koppers
Founder at Classroomscreen



05. Rates and 
Timelines



Standard € 9.200

Branding intro (video)

Brand Sprint (Speedrun + Follow up call)

Brand Strategy

core (purpose, vision, mission, values, audience), 

positioning (brand story)

Visual Ingredients Workshop (Speedrun)

Brand Draft

2 concepts, each with: 1 overview slide, logo concept, 

color palette, typography, 3 mockups, graphic element

Brand Identity Guidelines

core (mission, story, values), logo, colors (incl. hex 

values), typography, graphical elements, photography

Premium € 17.400

Branding intro (workshop)

Brand Sprint Workshop (3hrs + Follow up call)

Brand Strategy

core (purpose, vision, mission, values, audience), positioning (brand 

story, brand archetype)

Visual Ingredients Workshop (Full)

Brand Draft

3 concepts, each with: 1 overview slide, logo concept, color palette, 

typography, 5 mockups, graphic element, brand motion

Brand Identity Guidelines

core (mission, story, values, tone of voice), logo (incl monochrome & color 

version), colors (incl digital + print color values), typography (extended), 

graphical elements, photography, brand visualization (core idea 

explanation), applications (social media, website, stationary mockups), 

dos and donts



Week 19


Week 19 - 21


Week 20 - 24


Week 21 - 24


Week 22 - 24

Average timelines

Usually our projects take about 

1-3 months to complete.



On each project you will have a 

dedicated Project Manager that 

owns the process and keeps you 

in the loop. Through milestone 

planning we work our way — in an 

agile manner — to successful 

completion.

Standard 6 - 10 weeks

Premium 8 - 12 weeks



06. About



Our approach

Adding delight
At Yummygum we want to create helpful, intuitive delightful


experiences for people. People who (briefly) touch base with your


brand. People who hear of your company for the first time. People 

who use your digital product.



We believe the best way to do this is by approaching projects as a


collaboration. You know everything about your business, we know 

what it takes to turn an idea into an impactful brand or digital 

product that leaves a lasting impression. In the blink of an eye.





Advance

Never stop 
learning

Eager

Grasp every 
opportunity

Excellence

Add the cherry 
on top

Joy

Let’s make 
something!

Our Core Values
Our DNA is shaped with 4 core values which we breathe every day and put into our work. 



Your new team of experts



Results in the numbers
Many successful projects lie in the past, are you next?

150
Happy clients we worked 
with on amazing projects.

4.7
High client satisfaction 
rating with 4.7 out of 5.

25m
Monthly views on projects 
we designed or built.

450m
Funding secured by a 
selection of our clients.

80
Of our clients return for 
another project.

14
Years of experience 

on digital products



07. Let’s talk



Brand Identity
A new and memorable brand 

that sticks. Let’s research, get 

creative and create it for you.

Start a project

UX Insights
Make informed decisions and 

understand and tailor your 

market and users properly.

Get started now

Product Design
Gorgeous design is essential to 

get happy users and successful 

products.

Email us directly

Build Products
Ready to bring your idea to life, 

or take your product to the next 

level?

Get in touch 

We’re ready!
Now you know who we are, and what we do really well. Shall we 

talk about your next project?

https://yummygum.com/contact?referrer=deck
https://yummygum.com/contact?referrer=deck
https://yummygum.com/contact?referrer=deck
https://yummygum.com/contact?referrer=deck


06. Contact

Vince loves to hear your ideas
"I enjoy translating your thoughts to our diversely skilled 

team for the best results"

+31 614 85 96 45

vince@yummygum.com

www.yummygum.com

mailto:vince@yummygum.com
https://yummygum.com/

