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The primary logomark is what defines the 
very first impression of all 75F materials, 
from our website to our printed materials 
and products. It’s the most recognizable 
and unique piece of our entire brand. As 
such, it should be utilized consistently and 
respectfully in order to maintain the positive 
image our brand builds in the community.

Should the Full Color Logo not be usable in 
a given circumstance or isn’t ideal, use the 
White Logo or One Color as deemed fit.

Use the registered logo (see ®) when the 
logo is in prominent display and/or is the 
first instance of the logo and company 
name being shown in a given document. 
While there is no legal requirement to use 
the registered logo, it lends the brand 
legitimacy to competitors and clients.
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Since the logo in all its forms can manifest 
itself in many ways and stay in brand, it is 
important to ensure that any execution of 
the logo does not degrade the overall brand 
image. Examples of do’s and don’ts are as 
follows, though not an exclusive list.

LOGO DO’S & DON’TS

When using a portion of the logomark, ensure that enough 
of the symbol is visible that it is recognizable, though not so 

much to make the cutoff look like a mistake

xx

When using the logo in white, never place over a busy 
background. Instead, place them over an easily legible 

image or color that won’t crowd or confuse the logo.

xx

x x

x



PANTONE 
SOLID COATED 1665 C 

PANTONE 
SOLID COATED COOL 
GRAY 11 C

HEX: #55565a
RGB: 86 / 86 / 90
CMYK: 76 / 57 / 52 / 29

HEX: #e24301
RGB: 226 / 67 / 1
CMYK: 6 / 88 / 100 / 1

It’s important when bringing color 
into any materials that they read as 
consistently as the rest of the brand.

Overall, our brand should always 
read as sophisticated, upscale, and 
confident. Official colors are as follows.

COLORS

75F Orange 75F Charcoal



For formal marketing materials, Proxima Nova is used for headers, 
and Calibri Light is used for body text. All text should be 75F Charcoal 
– never black (in the case of display materials such as ads or banners, 
text may also be 75F Orange or white).

It’s important that 75F documents maintain a light, airy look. To 
achieve this, make sure the leading in your body text is at least 
2pt greater than your font size, and include full breaks between 
paragraphs. Avoid having too much text per page.

While body and header sizes may vary between marketing documents, 
maintain a ratio similar to a header size of 20pt, and a body size of 
12pt. For informative documents such as case studies and product 
introductions, justify text with last line aligned left.

-

When documents are opened by end users that don’t have the fonts 
used in the document, formatting changes often occur. This results in a 
loss of quality and reduces the credibility of our overall brand.

Because of this, Calibri is used as both the body text and header font 
when creating documents in programs like Microsoft Word, Excel, or 
PowerPoint where there is potential for the end user to open it in the 
program it was made in. Here, headers are set at 13pt, with all body 
text set at 11pt.

FONTS
Proxima Nova Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789639

Proxima Nova Semibold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789639

Proxima Nova Light
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789639

Calibri Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789639

Calibri Light
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789639



PHOTOGRAPHY
75F photos are warm, bright, 
candid and inviting. They should 
be well composed, high resolution, 
with a strong focal point and 
a shallow depth of field when 
featuring people or product. Use 
in-house photography whenever 
possible. When choosing stock 
photos, find photos that match our 
brand and avoid anything that is 
overly posed or unnatural.



ICONOGRAPHY
The following is official 75F icon 
set. Use icons to compliment 
major selling points and ideas in 
75F literature. Icons can be used in 
both circle and outline format.





BRANDED 
PRODUCT
When branding SWAG and similar 
products for 75F, think bold and 
simple. Stick to white, orange, or 
light grey product with minimal 
messaging.





DESIGN 
EXAMPLES
ADS & COVERS

Ads and literature covers for 
flyers, brochures, etc. should 
be bold, colorful and with 
minimal text.



For literature, note the use 
of white space, icons, and 
photo bleeds. Note that 
even in our case studies, 
which are data heavy, the 
overal appearance is light 
and uncrowded.

DESIGN 
EXAMPLES
LITERATURE




