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Greenwashing:
The Dirty Truth
About Corporate
“Environmental
Policies”

You’ve probably heard the term “greenwashing”
before, but what exactly does it mean? Put simply,
greenwashing is when companies make exaggerated
or misleading claims about the environmental benefits
of their products or services in order to appear
more eco-friendly than they really are. It’s a form of
marketing deception that’s become all too common in
today’s world, and it’s a big problem.
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Why is Greenwashing
happening?

At its core, greenwashing is all about money. Companies know that consumers are
increasingly concerned about the environment, and they want to cash in on that
concern by appearing to be eco-friendly. This is especially true for industries that have
a significant environmental impact, such as the fashion, beauty, and food industries.

But here’s the thing: actually becoming more eco-friendly is hard work. It requires
significant changes to the way companies operate, and it often comes with a cost. For
example, a company might have to invest in more sustainable materials, change their
production processes, or reduce the amount of waste they generate. These changes
can be expensive, and they can also take a lot of time and effort to implement.

By contrast, greenwashing is easy. Companies can simply slap a “green” label on their
products or make vague claims about being “eco-friendly” without actually changing
anything about their operations. This allows them to appeal to consumers’ desire for
eco-friendly products without actually having to do the hard work of becoming more
sustainable.

The result? Consumers are left with a false sense of security, thinking they’re
doing their part for the environment when they buy products that are marketed as
“green.” Meanwhile, the companies selling those products continue to engage in
environmentally harmful practices behind the scenes.
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How to Spot Greenwashing

. . . R . P
So, how can consumers and investors avoid falling for'greenwoshmg. The key is HOW can
to know what to look for. Here are some common tactics that companies use to
greenwash their products: consumers a nd
Vague or meaningless claims: A company might claim that their product is “natural” or |nveSto rs GVO|d
“eco-friendly” without providing any concrete evidence to back up that claim. H
False certifications: Some companies create their own certification programs or use f(] I I I ng for .
certifications from non accredited organizations in order to make their products seem g ree ansh I ng?
more eco-friendly than they really are. o

The key is to
IrreIevorwt claims: A company might make a cloin'.l Gbout.their prodL{ct that ho.s rlothing knOW WhCIt tO
to do with the environment. For example, they might claim that their product is “gluten- o
free” or “low-fat” as a way to distract from their environmental impact. Iook fo r.

Misleading labels: A product might have a label that suggests it’s more eco-friendly
than it really is. For example, a product might have a picture of a tree on the packaging
even though it's made with environmentally harmful materials.

Green buzzwords: Companies might use buzzwords like “sustainable,” “green,” or “eco-
friendly” without actually changing anything about their products or operations.
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Combatting Greenwashing

Now that you know how to spot greenwashing, what can you do about it? Here are
some steps consumers and investors can take to combat greenwashing:

Do your research: Before buying a product or investing in a company, do some
research to find out if their environmental claims are legitimate. Look for evidence to
back up their claims and don’t be afraid to ask questions.

Look for third-party certifications: If a company claims to be eco-friendly, look for
certifications from well-respected third-party organizations like the Rainforest Alliance
or the Forest Stewardship Council.

Support companies with a genuine commitment to sustainability: Look for companies
that have made concrete commitments to sustainability and are transparent about
their progress towards those goals. These are the companies that are actually making
a difference

Greenwashing is a growing problem that undermines genuine efforts to protect the
environment. Companies need to stop making misleading or exaggerated claims
about the environmental benefits of their products and services and start making

real changes to their operations. As consumers and investors, we need to be vigilant
and not fall for greenwashing tactics. By doing our research, looking for third-party
certifications, and supporting companies with a genuine commitment to sustainability,
we can help combat greenwashing and hold companies accountable for their
environmental impact. Remember, the future of our planet depends on our collective
actions, and it’s up to all of us to make sure that companies are doing their part to
protect the environment.
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