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SETTLEMENT MODELS LIST:

1. “Settlement Models” - models described below in which
Services can be billed. The Settlement Model applicable for
particular Services will be specified in the Campaign Order.

a) CPC “cost per click” - calculated as a product of the
number of clicks made by the Users and the rate for a click
specified in Campaign Order;

b) CPM “cost per mile”- calculated by multiplying the CPM
rate by the number of CPM units (one thousand
impressions);

c) CPV “cost per view”- calculated by multiplying the CPV
rate by the number of completed impressions defined as
an impression where a video creation was played in at
either 25%, 50%, 75% or 100% of its total duration, as
agreed for a specific Service in the Campaign Order;

d) CPS “cost per sale”- calculated as commission for the
value of sales transactions delivered in a particular
month;

e) CPA “cost per action” - calculated as commission for
events described in the Campaign Order that occurred in
a particular month;

f)  Dynamic CPC “dynamic cost per click” - calculated as a
product of number of clicks and variable rate controlled
by RTB House;

g) CPO “cost per order” - calculated as commission for
orders submitted in a particular month;

h) CPCV “cost per completed impression” - calculated by
multiplying the CPCV rate by the number of completed
impressions defined as an impression where a video
creation was played in at either 25%, 50%, 75% or 100%
of its total duration, as agreed for a specific Service in the
Campaign Order;

i) vCPM “cost per 1.000 in-view impressions” — calculated
for:

TECHNOLOGY POWERED
BY

PREHLED ZPUSOBU ODMENOVANI:

1. “Zpasoby vyictovani” — zplsoby popsané nize, na zakladé
kterych mdze byt Uctovano. Vybrany Zplsob vyuctovani za
vybrané Sluzby bude specifikovdn v Objednavce kampané.

a) CPC “cena za proklik” — vypoctena jako vysledna ¢astka
soucinu poctu proklikG provedenych UZivateli a sazby za
proklik specifikované v Objedndvce kampané;

b) CPM “cena za tisic zobrazeni” — se vypocitd
vynasobenim sazby CPM poctem jednotek CPM (tisic
zobrazeni);

c) CPV “cena za zobrazeni” - vypocitd se vyndsobenim
sazby CPV poctem dokoncenych zobrazeni definovanych
jako zobrazeni, pfi kterém byla videotvorba prehrana po
dobu 25 %, 50 %, 75 % nebo 100 % jeji celkové doby trvani,
jak je dohodnuto pro konkrétni Sluzbu v Objednavce
kampané.

d) CPS ,cena za prodej“ — vypocltend jako provize za
hodnotu prodejnich transakci dodanych v daném mésici;

e) CPA ,cena za aktivitu” — vypoctena jako odména za
udalosti popsané v Objedndvce kampané, ke kterym doslo
v daném meésici;

f) Dynamic CPC ,promé&nnd cena za proklik” — vypoctend
jako soucin poctu proklikd a proménné sazby ovladané
spole¢nosti RTB House;

g) CPO ,cost per order” - vypoltené jako provize za
objednavky podané v daném mésici;

h) CPCV ,cena za dokonceni zobrazeni” - vypocita se
vynasobenim sazby CPCV poctem dokoncenych zobrazeni
definovanych jako zobrazeni, pfi kterém byla videotvorba
prehrdna po dobu 25 %, 50 %, 75 % nebo 100 % jeji celkové
doby trvani, jak je dohodnuto pro konkrétni Sluzbu v
Objednavce kampané;

i) VCPM ,cena za kazdych 1.000 zobrazeni v zabéru“ —
vypoctena pro:
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Streaming Video - by multiplying the vCPM rate
by the number of vCPM units (one thousand in-
view impressions whereas in-view impression is
defined as an impression where at least 50% of
the player is visible on-screen and the page in
focus for at least two continuous seconds);

Display - by multiplying the vCPM rate by the
number of vVCPM units (one thousand in-view
impressions whereas in-view impression is
defined as an impression where at least 50% of
the banner creation — or 30% if the banner
creation is as large or larger in area than
970x250 - is visible to users for at least one

continuous second.

a. Streamované video - vyndasobenim sazby vCPM poctem
jednotek vCPM
zobrazeni v zabéru je definovano jako zobrazeni, pfi

(tisic zobrazeni v zabéru, pricemz
kterém je alespon 50 % prehravace viditelného na
obrazovce a stranka je zaostfena po dobu alespon dvou
nepretrzitych sekund);

b. Display - vynasobenim sazby vCPM pocétem jednotek
VCPM (tisic zobrazeniv zabéru, pficemz zobrazeni v zabéru
je definovano jako zobrazeni, pfi kterém je alespon 50 %
banneru - nebo 30 %, pokud je banner stejné velky nebo
vétsinez 970x250 - viditelny pro uZivatele po dobu alespon
jedné sekundy.



