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Welcome




It's ON

Stand by for insight that will
empower your electronics brand.

1. Continual ExpansiON 6. Use Your ImaginatiON
The growth of the electronics e-commerce market. 5 campaign strategies to try in upcoming sales events.
2. ON Trend 7. How Electronics Brands Can

Reconcile Branding and Performance

5 trends that are shaping the electronics industry.

Branding and performance campaigns.

3. The Importance of PromotiON

8. It’s ON the List

Key dates on the e-commerce calendar for promotional

activities. A checklist for creating campaigns for promotional periods.

4. Consumers are Switched ON 9. About RTB House

The behavior of online electronics customers during sales
periods.

10. How to Contact Us

5. Staying ON Top

Strategies for making the most of promo periods.

O Powering up Ads for Electronics Brands during Promo Periods



‘ ExpansiON

THE GROWTH OF THE ELECTRONICS
E-COMMERCE MARKET



CO ntl n u a | The consumer electronics industry shows no

Expa nS|O N signs of slowing up. Globally, it almost broke the
1T USD revenue barrier in 2021, hitting a revenue
value of 0.92T USD, up 46% from 2017 after six
years of continual expansion. There is sustained
and consistent growth each year and that trend
is set to continue with the industry adding around
25% to its overall value by 2025.

In trillion USD (US$)
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Source: Statista
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