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Businessesandpeoplearefacingawidespread
cost-of-living crisis putting pressure on all
areas of society. The energy crisis coupled
withhigh inflation isonlyexacerbatedby the
continuingwarinUkraine,allwhiletheglobal
supplyisstillcomingtotermswiththeeffects
ofthecovid-19pandemic.

The increasing rate of change in regulation
is fast putting pressure on companies to be
transparent in their supply chains and public
pressure is strongly supporting a focus on
environmental protection.  With risks on all
sides,organisationsmustcontinuetoinnovate.
Theymustcreatevaluefortheircustomersbut
moreover,forsocietyatlarge,andinanever-
increasinglyresponsiblemanner.

Havingbegunoursustainabilityjourneysome
yearsago,wearenowatapointwherewecan
measure improvements in our environmental
impact and how our efficiently our supply
chainoperates,makingusamoresustainable
entitythanwhenwebeganin2020.2022was

a year for consolidatingour carbondata into
digestible insights that can be used across
the value chain. Furthermore,we gained key
expertise insupplychainmanagementwhich
ispavingthewayforastreamlinedandgreen
supplychainby2025.

In addition to ABAX’s operational 
and supply chain commitments, 
our core work is aimed at helping 
our customers be more efficient 
and more profitable.

In tough times, the savings and efficiencies
as a result of applying data-driven mobility
solutionsareoneof the reasons themobility
and SaaS sectors are expecting larger-than-
normalgrowth.

Focusingonsmartmobilityhasledtoinnovative
new solutions in the space of usage-based
insurance,amongotherexcitingdevelopments
supportingthenextphaseofABAX’sgrowth.

Over the past few years, we have 
witnessed both the fragility and resilience 
of the economic, environmental and social 
systems upon which we exist.

Business overview
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ISO Certified
Quality 9001

Environment 14001
Information Security 9001

Our markets in %
Norway: 33%
Sweden: 38%

UK: 8%
Finland: 6%
RoW: 15%

Total pro-forma revenue,  
MNOK (2021)
Norway: 231
Sweden: 278

UK: 49
Finland: 45
RoW: 98

= 701 MNOK

Total pro-forma revenue,  
MNOK (2022)
     Norway: 243
     Sweden: 280

     UK: 59
     Finland: 51.5
     RoW: 103

= 736.5 MNOK

Founded in

2009
Countries

9

HQ

Larvik

Tracked assets

536140
Carbon neutral update

Yes

Employees

312

Customers

44310
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In 2022 we 
collected insights on 
269966457 trips.
Customers in Great 
Britain, Norway and 
Sweden amounted to
227277537 or 84%
of them.
Our insights are learnt over
4089779012 tracked km.



Weare living inapolycrisis,aseriesofcrisis
happening more or less at the same time
that will have a devastating, and possibly
everlasting,impactofourlivesandourplanet.
Itisuptoallofustorespondtothisinwhatever
waywecan,beforeit’stoolate.

Business, societies, citizens, we all have a
roletoplayinstoppingtheclimatechange,the
biodiversitycollapseandthepoliticalinstability
that causes humanitarian suffering, near and
far.

As Robert Swan said: “The greatest threat
toour planet is thebelief that someoneelse
willsaveit.”Wehavetoregenerateinsteadof
degenerate–wehavetocreatemorethanwe
use, in every process we establish, in every
initiativewelaunch.

This is why ABAX isalwaysworking towards
greenerandmoreregenerativeownoperations,
towardsbecominganetpositiveemitterofCO2
and other damaging pollutants, and towards
creatingaframeworkwhereoursuppliersare
alsoaskedtobecomebetter,forthesakeofall
ofus.Workingonamoresustainablemobility
futureisakeyelementinthis,andwearetaking
thefirst,buddingstepstowardsbeingableto
reportonhowourproductspositively impact
ourcustomersandtheplanet–thisworkwillbe
acornerstoneinourbusinessmovingforward.

I’m proud of whatwedoonourpathtowards
becomingaregenerativebusiness,butwewill
domore,muchmoreintheyearstocome!

/ Bruce Atle Karlsen
ChiefPerformanceOfficer

We have to 
regenerate instead 
of degenerate – we 
have to create more 
than we use.

Word from CPO
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2022 Sustainability
Strategy

01
Finalise scope 1, 2 and 3 analysis and 
offset to remain carbon neutral.

02
PCF analysis on ABAX 6s equivalent,
as baseline.

03 
Update Salary policy and implement.

04
Update Procurement policy and Supplier 
Code of Ethics.

05
Local community engagements.

06
Educate on ABAX solutions as a driver 
for sustainability: “use your asset a year 
more”.
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2022 Sustainability
Metrics

Carbon emissions

Scope1

Scope2

Scope3

Returned units

Numberofunits

Smart connected devices

Numberofdevices

Trees grown

Numberoftrees

Corporate giving

AmountinNOK

Sustainability in processes

Numberofprocesses

t CO2
105

308

898

SE

722

2021

302

2021

200200

2021

114000

2021

12

NL

2460

DK

370

%

8,0

23,5

68,5

UK

1902

2022

15224

2022

0

2022

123000

2022

16

NO

2188

2020

100000

2020

115500

FI

346





Trees grown

200 200
EV/PHEV corporate fleet

71%
Result of return program (84% refurbished) 

67 tonnes of CO2
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Environment

Carbon Emissions
Green Procurement

Corporate Sponsorship
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Delaying decarbonisation efforts will be
disastrousforsocietyandwill limitourability
to transition to the low-carbon economy our
futuredemands.Withsuchastrongfocuson
climate, nature impacts are often secondary,
butrequireasmuchfocusinordertoprevent
irreparabledamagetoourecosystems.

The ABAX contribution is to continue our
sustainability journey, focusingoncontinuous
improvement. Thus we expanded the scope
of our carbonaccounting to include scope3
categoriesin2022.

Toensurethatourreportingremainedrelevant,
complete,consistent,transparentandaccurate,
aspertheGreenhouseGasProtocolCorporate
Accounting and Reporting Standard (GHG

Protocol) methodology, we partnered with
ClimatePartnerwhosupportbothourcorporate
andproductclimatefootprintingandprovidea
third-partyverifiedaccountinganalysis.

Ourcarbonaccountingstrategydifferentiates
between ABAX corporate and product
footprints resulting in more granular insight
of our value chain impact. Separating the
footprints supports better ownership across
departments, improving accountability in a
measurableandmanageableway.

Climate change is the most urgent, global 
issue that we face today and is one which 
will impact generations to come.

Environment

11



TheCCFreflectsthetotal
CO₂emissionsreleasedby
ABAXwithintheoperational
controlsystemboundaryfor
2022.ThisCCFmeasured
theemissionsofABAXGroup
includingourtenofficespaces
inNorway,Sweden,Finland,
Denmark,UK,Belgium,
NetherlandsandPoland.

The calculation is based 
on the guidelines of the 
Greenhouse Gas Protocol in 
2022 and includes all ABAX 
Group companies.

Relevance
The calculation should account for all greenhouse 
gas (GHG) emissions that appropriately reflect 
ABAX’s carbon footprint and is designed to 
support internal and external decision-making.

Completeness
The calculation include all GHG emissions within 
the selected system boundaries. Any significant 
exclusions of data must be clearly documented, 
disclosed, and justified.

Consistency
Consistent methodologies are used so that our 
emissions can be compared over time.

Transparency
All important aspects of ABAX are recorded 
objectively, and any assumptions, data gaps 
and resulting extrapolations or data exclusions 
are presented clearly and openly.

Accuracy
Calculations of GHG emissions are designed 
to ensure that they are neither over nor 
undervalued. We aim to be as accurate as 
possible and to minimise uncertainties.

The five
basic principles

We verify our 
Corporate Carbon 
Footprint, CCF, 
with Climate 
Partner.

12
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Emissions for ABAX Group were calculated 
in Jan-Dec 2022 using consumption data 
and emission factors researched by Climate 
Partner. Wherever possible, primary data 
were used. If no primary data were available, 
secondary data from highly credible sources 
were used. Emission factors were taken from 
scientifically recognized databases such as 
ecoinvent and DEFRA.

TheCCFcalculatesemissionsasCO₂equivalents
(CO₂e),whichthisreportalsoreferstoas“CO₂”.This
meansthatallrelevantgreenhousegases,asstatedin
theIPCCAssessmentReport,weretakenintoaccount.
Theseincludecarbondioxide(CO₂),methane(N₂O),
hydrofluorocarbons(HFC),perfluorocarbons(PFC),
sulfurhexafluoride(SF6),andnitrogentrifluoride(NF3).

Eachgashasadifferentabilitytowarmtheearth’s
atmosphere,andeachremainsintheatmosphere
fordifferentlengthsoftime.Tomaketheireffect
comparable,theyareconvertedtoCO₂equivalents
(CO₂e)asabasicunitandmultipliedbytheirglobal
warmingpotential(GWP).TheGWPdescribeshow
strongagascanwarmtheatmospherecompared
toCO₂overaperiodoftime,usually100years.For
example,methanehasaglobalwarmingpotentialof
28,sothewarmingeffectofmethaneis28times
greaterthanCO₂over100years.

Electricity emissions werecalculated
usingthemarket-basedmethod
andthelocation-basedmethod,as
recommendedbytheGHGProtocol.
Forthemarket-basedmethod,we
usedspecificemissionfactorsfor
theelectricitywepurchased,if
available.Ifnotavailable,factorsfor
theresidualmixinthecountryof
operationwereused,or,ifthiswas
unavailable,theaveragegridmix.

Inthelocation-basedmethod,

averageelectricitygridmixforthe
countryiscalculated.Thisenablesa
directcomparisonofthecompany’s
valueswithcountry-specificaverage.



Overall Corporate Carbon 
Footprint for ABAX
1324,52 tonnes of CO2
The emissions corresponds to the carbon
footprint of 152 Europeans. One person in
Europe emits an average 8,7 t CO2 per year. *

Employee commuting
Heat (purchased)
Flights
Vehicle fleet
Electricity (vehicle fleet)
Remaining sources

37,5%    497 t
10,7%    142 t
9,7%    129 t
6,6%     87 t
6,5%     86 t
29,0%   384 t
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Scope 1
Scope 2
Scope 3

7,9%   105 t
21,9%    290 t
70,2%    930 t

* Source: EEA 2019, European Environment Agency: EEA greenhouse gas - data viewer,
   EU-27 value for total emissions with international transport (CO₂e)
   www.eea.europa.eu/data-and-maps/data/dataviewers/greenhouse-gases-viewer
   (retrieved 31 Jan 2022)t



 Scope 1

Direct emissions
from company vehicles
87 tonnes of CO2

Wehavereducedourfleetsizeby 23%andourcorporatefleetemissionsby 

54%sincewebegancalculatingin2019,buthaveyettoreachourgoalofa
100%electricorplugin-hybridfleet.Wearecurrentlyat 71%EV/PHEV.

15

Fleet size -23 % 

Fleet emissions -54 % 

EV/PHEV 71 % 
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Scope 1

Direct emissions from company vehicles
Vehiclefleet

Direct emissions from company facilities
Refrigerantleakage

Heat(self-generated)

t CO2

104,61

86,99
86,99

17,62
17,62

0,0

%

7,9

6,6
6,6

1,3
1,3

0,0
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Scope 2

Purchased heating, steam, and cool for own use
Heat(purchased)

Purchasedcooling

Purchased electricity for own use
Electricity(vehiclefleet)

Electricity(stationary)

t CO2

290,22

148,72
141,70

7,02

141,50
86,16

55,35

%

21,9

11,2
10,7

0,5

10,7
6,5

4,2
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Scope 3 (1)

Purchased goods and services
Externaldatacenters

Foodanddrink

Electronicdevices

Printproducts

Officepaper

Water

Fuel- and energy related activities
Upstreamemissionscooling

Upstreamemissionsheat

Upstreamemissionselectricity

Business travel
Flights(2)

Hotelnights

Rentalandprivatevehicles

Rail

Employee commuting
Employeecommuting

Homeoffice

t CO2

929,69

105,42
51,00

46,71

6,80

0,72

0,18

0,00

156,38
72,15

65,72

18,52

137,77
129,05

6,60

1,06

1,06

530,12
496,78

33,34

%

70,2

8,0
3,9

3,5

0,5

0,1

0,0

0,0

11,8
5,4

5,0

1,4

10,4
9,7

0,5

0,1

0,1

40,0
37,5

2,5
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(1)   Manufactured hardware are categorised as
    Capital Goods. Emissions for this catagory are
    included in ABAX PCFs. 

    Upstream transportation and distribution
    emissions are included in our PCF.

    ABAX shares Waste disposal services with the
    neighbouring businesses at all facilities. This
    makes data inaccurate and incomplete, thus these
    emissions have been taken from secondary data.

(2)  Business travel emissions from flights at ABAX were
    15% higher in 2022 than 2019. Presented in t CO2.

    Year  Company total Per employee
    2017    1,05
    2018    0,67
    2019  112,00  0,37
    2020  63,19  0,20
    2021  34,42  0,10
    2022  129,05  0,41





Employee
Commuting
Employee commuting behaviour 
represents our largest corporate 
emission hotspot.

Changing habits and motivating 
action requires sufficient alternatives 
of sustainable mobility solutions, a 
continued motivation program and 
some form of a reward. These key 
drivers are the focus of our program to 
reduce employee commuting in 2023.

Country dependent, 40-60% of 
ABAXians live within 7 km of their office. 
We aim to reduce our commuting 
emissions by 13% by 2024.

External Data Centers
In 2022 we continued to 
move our software to the 
cloud. Specifically, previously 
acquired entities Automile 
and RAM. This, together with 
a growing customer base, are 
the reasons behind the rise in 
emissions from cloud storage,  
however, Google data center 
is twice as energy efficient 
as a typical enterprise data 
center, and now deliver five 
times as much computing 
power for the same amount 
of electrical power, compared 
with five years ago.

2021 Gross Monthly Carbon 
Emissions in kg CO2

2022 Location-based monthly 
carbon footprint in t of kg CO2
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Mapping our product carbon footprint aligns
with ABAX’s supply chain goals and is of
paramountimportanceaswebegintouncover
insights of our supply chain’s environmental
impact.Webeganthisjourneyin2022,focusing
on the hardware we have most operational
control over. This has quickly expanded but
wesharehereourjourneyoftheABAX6Sand
equivalent.

TheprocessofaProductCarbonFootprinting
(PCF) follows a “cradle-to-grave” approach
with emissions taken into account according
to the following lifecycle stages: Extraction
and pre-processing of raw materials and

packaging,production,supplyoftheproductto
ABAX,use-phaseemissions,andanyrelevant
disposal emissions for the product and the
packaging.

Where possible, primary data was used. 
Where it was not possible, secondary data was 
gathered from recognised sources. Underlying 
emissions factors are derived from international 
databases, such as ecovent or GEMIS.

InaccordancetotheGreenhouseGasProtocol
and in partnership with Climate Partner, we
now have the results for the product carbon
footprintforourpriorityhardware.

Product life cycle

20

Material acquisition
and pre-process

Raw-material
extractionand
theirproduction

Packaging(primary,
secondary,tertiary)

Inboundlogistics

Production

Energy
consumption

Heating
consumption

Distribution

Logisticsduring
productionprocess

Outboundlogistics

Use phase

Activedemand

Stand-by
powerdemand

Lifetimeusage

End-of-life

Disposalof
theproduct

Disposalof
thepackaging

Transportto
disposalfacility





* In 2022 we calculated the footprint of the ABAX 6S and
   equivalent. We have begun the calculations of our other
   hardware types and will continue to map the emissions
   in the supply chain.

Material acquisition
and pre-processing

86,8%   

Production
1,8%

Distribution

and storage
0,5%

Use phase
1,0%

End-of-life
0%

Non-attributable
processes

9,9%
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Emissions from
hardware in 2022*

Comprehensive climate action follows
the principle:

• mitigate unnecessary emissions
• reduce existing emissions
• offset unavoidable emissions

By calculating the product carbon footprint, it is 
possible to identify the potential for mitigating and 
reducing emissions and on this basis offset any 
unavoidable emissions. 

Reducing dependency on hardware through 
innovation, developing design improvements, and 
building a streamlined and efficient supply chain 
are our product lifecycle related project focuses for 
2023. This is supported by offsetting emissions.

ABAX 6S and Equivalent 795 tonnes of CO2





OUR GOAL:
Green Supply Chain by 2025

The framework for the ABAX Green Supply
Chain is guided by our organizational goals,
climate and nature science and expected
regulatorypressures.Withinthese,andinline
with the Norwegian Transparency Act and
EuropeanUnion’sCorporateSustainabilityDue
DiligenceDirective,wepresenttheframework
andkeyconsiderationsinhowweaimtobetter
manageoursupplychain.

Green Supply
Chain

Green Procurement
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Framework for the
ABAX Green Supply Chain
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Recycled or 
Alternative 
Materials

Location

EU/Norwegian 
Transparency 

Act

Supplier 
Engagement 
Program

Returns
Process
/Leasing

Refurbishability
/Design

Connectivity
Stategy

Producer 
Responsibility

Key
Considerations

Materials and
Production

Responsible
Procurement CircularityFocus Areas

Streamlined and
Future-proofed
Supply Chain

Sustainability
Metric

Dashboard

ABAX Supplier
Engagement
Program





Materials and
Production
Hardware Coordinator, Michael Eby, continues 
to drive us closer towards our goals, specifically 
regarding materials and production decisions.

Recycled or Alternative Materials
An alternative to a fossil fuel derived polycarbonate has been
determined in 2022. Durobio, a more environmentally friendly
alternative, is acertifiedbiobased rawmaterial. It isderived from
renewablesourcesofbiobasedplantsubstrate.Ithas55%biobased
carboncontentand100%volatilesolids(organicmatter)usesfewer
fossil resources than itspolycarbonatealternative. Itscertification
hasbeenapprovedbyBAWPruflaborTUVRheinland.

Location
Wearecurrentlyworkingonalocation-basedfeasibilitystudythat
aimstoreduceinboundandoutboundlogisticsoperations.

Responsible Procurement
SeeGovernance(page37).

Global E-waste Monitor 2020:
“53 million tons of electronic 
waste was produced worldwide 
in 2019, a 21% increase in just 5 
years! Only 35% of this waste is 
collected and recycled in Take-
Back Systems.  The other 65% 
are either illegally exported 
or recycled under conditions 
that do not meet EU standards 
(this applies to the majority of 
items), or incorrectly disposed 
of in household waste. Same 
lack of care applies to the 
proper disposal, collection, and 
recycling of batteries.”
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Circularity
The circular economy is an important part of the 
European Green Deal.

Wehaveappliedcircularprinciples in our softwareandhardware
design,andinhowweprocureandleaseouthardware.Additionally,
asanelectronicsdeviceproducerandimporter,wecomplywiththe
mandatoryfinancialresponsibilitysetoutbytheEU.InEurope,WEEE
isthefastest-growingwastestreamwithanannualgrowthof3–5%.

Refurbishability / Design
Followourjourneyin2023.

Connectivity Strategy 
The development of SmartConnect in 2021, a first in its industry,
madeitpossibleforABAXtoscaleupsubscriptionwithoutthedirect
increaseinassociatedcarbonemissions.

The relationship between economic growth and climate impact is
increasinglyscrutinisedandSmartConnectisourcontributionwhich
hasgrownfrom302connectionsin2021,to15224in2022.Through
SmartConnectwehavedecoupledgrowthfromemissiontoatotal
of158 tonnes of CO2.

25

2021 302
2022 15224
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Returns Process/Leasing
Withe-wastecausingsuchanimpactintheEU,werespondedwith
ourowntake-backprogramwhichwasinitiatedinFebruary2020.
Asitisimportanttohighlightthefailuresalongwiththesuccesses,
ourtake-backprogramtooksomeyearstoberealized.In2022we
arehappytohavesuccessfully implementedtheprogramintoour
processes.Hardwareshiftedfrombeingcategorisedasa“purchased
good” to a “capital asset”. The hardwarewas then leased to the
customerwhiletheirsubscriptionwasactive.

Olivier Hoogeveen, Supply Chain 
Manager, joined ABAX in April 2021. 
The program has since delivered 
almost 8000 processed units.

”The most important thing is to have 
control and close the loop. There were a 
lot of open-ended  processes, in the sales 
invoicing for example, and by closing 
the loop we were able to achieve a lot. 
In the beginning, the project was only 
focused on terminating the customer 
contract but not on what to do with the 
hardware once the customer contract 
was closed. Without defining this part 
of the project it was not included in the 
scope of the project and so it was not 
happening, now it is.

Another factor that was not possible 
in the original plan was to have units 
returned to Norway. Tax implications 
and admin concerns resulted in 
control issues. Now EU based units are 
processed in the EU. We had a large job 
to do around the quality of our data. 
Cleaning up the current systems and 
data was vital, as messy, unorganized, 
and incorrect data cannot be trusted.

We also engaged our suppliers. After 
a discussion with them, we found a lot 
of obsolete stock at their facility. Some 
of this stock was due to component 
suppliers. Michael looked through all 
the obsolete hardware, matched them 
with the components, and was able 
to make finished products that could 
be sent out to customers, improving 
control and having a positive impact on 
the environment. This is a very good 
example of being green in the value 
chain.”

Mathias
Stolpestad

Knut
Skofteland

Henrik
Skreslet

Pia
Blyth

Pia
Blyth

ABAXians that
ensured the project
was successful:





The European WEEE, batteries, and packaging directives require
businessestotakefinancialandoperationalresponsibilityfortheend-of-
lifeofelectronicdevicesproducedor imported intoaEuropeanmarket.
Producer Responsibility is a tool to help the EU reach its recycling and
recoverytargets.

In regions where we ship ABAX hardware devices, in numbers above
the reporting threshold,wehavepartneredwith the followingProducer
Responsibilityorganisations:

Norway

Norsirk
Sweden

El-Kretsen, FTI and Naturvårdsverket
Finland

Elker and Recser
Netherlands

Stibat
Poland

ElektroEko
Belgium

Recupel
Denmark

DPA

Producer
responsibility
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Society

SDG’s
Community Engagement

Corporate Giving
Environmental Awareness
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Wehaveadirectimpactthroughourextended
work on Smart Cities, Smart Business,
and Smart Assets. ABAX technology is
making possible efficiencies within our own
communitiesthatarepresentingthepossibility
tofreeuppublicfundssothatresourcescan
bebetterutilizedandbetterserveourcitizens.
Aligningouremployee’sworkwiththisgreater
causestimulatesinnovationandhelpsusfaster
develop solutions to help the municipalities
aroundus.

In2022ABAXandTryg,Scandinavia’slargest
insurance company, partnered up to offer
Usage-Based Insurance to their customers.
Usage-based Insurance drives forward SDG
11asanincentivebasedapproach.Usersare
rewarded fordriving their vehicles ina safer,
more sustainable way. This results in safer
roads and communities, fewer accidents and
lesswear-and-tearparticles,andharsh-driving
wastefuels,pollutingtheenvironment.

SDG 11
Sustainable cities
and communities
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We are active in minimising our company’s
footprint on the planet. We do this through
ourcommitment tobeingcarbon-neutraland
developing a greener supply chain. Likewise,
to impact the footprint of our customers’
businesses, we give them tools to measure
their fleet CO2 and significantly reduce the
need to replace lost assets while at the
same timeextending their life through timely
maintenanceandeffectiveresourceallocation.
Quantifying these behaviours enables a
reductioninairandwaterpollutioninourcities
andcommunitiesandencouragespreservation
ofused resources,amindset that iskey toa
low-carboneconomy.

We support important climate projects. Each
yearweselectanimportantcausetosupport
and offer our employees the opportunity to
get involved. Linking corporate giving with
volunteeringopportunitiesamplifiesthecause
intheheartsandmindsofthoseinvolved.

SDG 13
Climate action
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Todaymore than 56% of theworld`s people
liveinurbanareas,morespecifically,incities.
This isexpectedtodoubleby2050.Therise
in urban population is puttingmore pressure
onallfacetsofsocietyandgovernmentsneed
tomovefastandadopttechnologiesthatcan
assist themas they transition into the future.
However,datasharingacrossdepartments is
slow andmanual. Mobility and greening city
topicsarenotnewontheagendabuttheyare
takingtimetoimplement.

The global Covid-19 pandemic forced
municipalitiestoadapttodigitalsolutionsand
many municipalities expect this shift will be
permanent.Thepandemichasalso leftmany
governmentofficialsexpectingatighteningof
budgetsdue to revenue shortfalls. In light of
this,wefindanevermoreurgentneedtoadopt
technologiesthat improveefficiencyandfree
uppublicfundstobetterservethepeople.

Community
Engagement
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InAugust2022ABAXattendedArendalsuka,thelargestpolitical
gatheringinNorwaythathasbeenheldannuallysince2012.The
eventmissionistostrengthenthebeliefsinpoliticalempowerment
anddemocracy,throughopendebateandinvolvement.

Arendalsuka is the result of co-creation between national and
local political parties, research institutions, private companies,
NGO’suniversitiesandtheMunicipalityofArendal.

AsafirstforABAX,wepresentedacasealongsidethemunicipality
ofLarvik,titledDigitalisation of municipalities in Norway – A smart 
city is green and digital.

Weshowcasedevidenceofhowadigitaltransformationwillfreeup
publicfunds.Ourcasestudyshowedhowusingthemunicipality’s
currentvehicledata,theycouldpotentiallyfreeup3millionNOK.

See the video of the presentation here.

Arendalsuka
“A smart society puts the 
citizens in focus and uses 
technology and innovative 
methods.

If the municipalities are 
to be able to offer public 
services in line with the 
growing needs, the digital 
shift cannot stop. The 
scope of opportunity
is large.”

Photo by
Mona Hauglid
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https://www.youtube.com/watch?v=fJ-VnUqDxDs


Norway:StavernDivingClub
Sweden: NatureConservationSociety
Finland:WWF
United Kingdom:PECT
Netherlands:ARKNatuurontwikkeling
Poland:StowarzyszenieDlaNatury“Wilk”
Belgium:WWFBelgium

ABAX donated a total of 123000 NOK in 2022,
with 100000 NOK directed specifically
towards rewilding projects. 

Our corporate giving theme in 2023 was rewilding. 
Wildlife populations have declined by more than 69% 
in recent years making biodiversity loss the sixth 
mass extinction event in earth’s history, according to 
researchers. Parliament wants the EU to take the lead 
in ensuring that 30% of EU territory consists of natural 
areas by 2030. As a contribution to this, ABAX local 
offices donated to the following organisations:

Corporate Giving
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Every day, but especially on Earth day, we 
encourage customers to drive more efficiently 
and waste less. Tracking their tools and making 
sure they have all their equipment means they 
reduce the excessive back-and-forth trips that 
are very prevalent amongst our SME customers.

Many of our customers express how much 
more efficient they have become as a result of 
applying telematics.

In 2022 we began to explain how telematics 
and smart mobility data would help extend the 
life of any asset by a minimum of one year. The 
slogan “One Year Longer” has been the way 
in which we’ve broadened awareness within 
our community throughout the year. With each 
passing year, we grow in our ability to share this 
data and help our users with our expertise.

Environmental
Awareness
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See more of our successful
customer stories here. 

Learn more about the “One
Year Longer” campaign here.

“SinceinstallingABAXwehave
madesubstantialsavings,cutting
downonoutofhoursusageand
reducingriskofaccidentsand
otherdrivingpenalties.”

Panthera Group



https://www.abax.com/uk/blog/category/customer-case
https://www.abax.com/uk/blog/use-your-asset-one-year-longer


Governance

ISO Certification
Mission & Vision

Supplier Engagement
Program and the Norwegian 

Transparency Act 
Diversity of Management
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In May 2022 we were recertified in 
ISO 9001 Quality Management, 14001 
Environmental Management and 27001 
Information Security Management for 
the 10th consecutive year.

In addition to two deviations and 
17 comments we’ve welcomed as 
opportunities to learn and improve, 
the auditors specifically praised our 
recruitment and onboarding processes.

ISO Certifications
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OUR GOAL
ABAX 100% compliant





Our brand promise
Simplyconnected

Our mission
Enablebusinessvaluefrom
connectedmobilitydata

Innnovative

Sustainable

Customer-
centric

Enthusiastic

Our core values

In preparation for future growth, we updated our company
missionsandbrandvalues.Wearecontinuouslyevolvingasan
organisationandin2022wehighlightedhowimportantcustomer-
drivensolutionsaretous.Customercentricitymeansthatweput
ourcustomersatthecenterofourdecision-making.

Furthermore,theABAXmissionnowtrulyreflectsourcommitment
to transformingourdata intoknowledge thatcanbeapplied to
themobilitylandscape.Creatingvalueforourcustomers,withthis
data,willimpacttheefficiencyandsavingsformunicipalities,and
smalltolargebusinessesalike.

Mission and values
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The Norwegian Transparency Act came into effect in June 2022. 
It requires that companies carry out due diligence activities that 
will ensure they are operating responsibly, respecting human 
rights and decent working conditions.

As part of ABAX’s continuous improvement governance policy,
weupdatedtheprocurementpolicyduringtheyear.Thiswasa
firststepontheroadtothepublicdeclarationofourduediligence
results in June 2023. The changes in 2022 were designed to
increasequality,andcomplianceandalignclosertoourcompany
values. The changes streamlined documentation and included
extra quality control steps to ensure any vendor meets our
minimumstandardsofGDPRandCSR.

Wearenowmorerobustinthedecision-makingprocess.Where
previouslywemayhaveweightedthecriteriarequirement”price”
with a high proportion we have now given more weighting to
“security” and the “environment” requirements. Those criteria
arealsobetterdefinedtoensureemployeeshavetheguidance
theyneedtoexecuteaccordingly.Thispolicyappliestothewhole
organisation but those with budgets have taken extra care to
understand the changes. Updates were communicated in the
department leader meetings. The ABAX Compliance team has
auditedtheABAXvaluechain,andit’snotonlytheprocurement
policythatisbeingupdatedbutalsotheprocurementprocessand
supplierassessmentdocumentation.Aspartofthisprocess,wewill
alsocreateamoreconsistentapproachtoprocurementincluding
stepssuchasindependentandperiodicvendorassessmentsand
reevaluatingallkeysuppliers.

Supplier Engagement
Program and the Norwegian
Transparency Act
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“In the new Procurement Policy, ABAX has 
formulated requirements from the perspective of 
human rights and sustainability. We address issues 
in the supply chain with sincerity and contribute 
to the realization of a sustainable society with our 
clients.

We strive to procure the best materials at the most 
reasonable prices and make sure they fulfill our 
corporate social responsibility to the environment 
and the community through our procurement 
initiatives. 

The new policy is a critical step in committing 
to the ABAX Group’s global corporate social 
responsibility.”

Jon Hearn, Compliance & Performance Director:
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% Female in leadership position

23%
% Females in team leader position

25%

% Female in senior leadership position

16%

Diversity of 
management
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Our management structure is based on the MACISE 
principles. All leaders and management must strive for 
these principles on a daily basis:

 M  Motivation
A  Activity 
C  Control
 I   Information 
  S  Support
 E  Evaluation

In our opinion, the most important factor for success 
is knowing how to get different kinds of people to 
work together successfully. The DISP principles were 
selected for enhancing performance.

Leadership Index ismeasured by
six questions that measure a
leader’sfacilitatingrolesuchas
providingroleclarity,necessary
resourcesandmore.

Inasurveysenttothecompany
in the beginning of December,
ABAXscored78,5%.

Leadership
principles
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People

Talent Engagement
Diversity and Inclusion
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“Istronglybelievethatitisthegrowthandthe
successof thepeoplewithin anorganization
thatdrive thegrowthandthesuccessof the
organizationitself.Aswegrow,it’scrucialthat
wedevelopinasustainablewayforthefuture.
Forourbusiness,forthelargersociety,andfor
theoverallenvironment.WhichiswhyIamso
excited to have joined ABAX in this stage of
growth.

As a company focused on creating a better
future, I ameager to contribute to apeople-
firstapproachwherewefocusonempowering
our people through trust and transparency
in our decision-making processes to ensure
all voices are heard; and through a curious
and inclusive culture to build on our unique
strengths, as well as through a healthy and
flexibleapproachtoouremployeejourney,as
manyvaluableperspectivesareoftenformed
outsideofwork.

“In return we build an organization 
capable of change, with a resiliency 
toward challenges. An organization 
fostering engagement, innovation 
and drive for our shared goals. For 
a smarter future.”

Silje Berntsen Bogen is our new Head of 
People. Her background in organizational 
psychology and leadership, combined
with a passion for people architecture, 
will ensure that our people thrive.

People
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Measured by four 
questions that focus on 
an employee’s physical, 
cognitive and emotional 
engagement with their 
day-to-day job, ABAX 
scored 84% on average. 
Although there is room 
for improvement we are 
happy to announce that 
74% of the respondents 
scored 80% and higher 
in this category.

Job Engagement

When we look into the 
self- and doctor-certified 
sick leave numbers of 
all ABAXians in 2022, 
sick leave in ABAX is 
only 3,5% of the total 
workdays in 2022.

Absenteeism

Talent
Engagement
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In 2022 a salary review was 
completed. In Q4 ABAX went 
through a reorganization process 
which results in a need to update 
this technically out-of-date process 
in 2023. We are working on new 
job titles and job descriptions to 
ensure streamlining and consistency, 
which will have a knock-on effect 
towards the transparency of salary 
progression across the company.

In countries where it is required, we 
perform annual gender/age/ethnicity 
salary reviews. The pay gap analysis 
for all companies within ABAX Group 
was not achieved before the year-
end. Overall the pay gap analysis is 
changing at higher levels due to the 
composition of management.

Salary policy update

Diversity
and Inclusion

Average age (17–68)

39,2

Female employees

89 (29%)
Male employees

220 (71%)
No. of nationalities

19

People in numbers
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ABAX AS

Hammergata 20, NO-3264 Larvik

+47 22 22 22 99

www.abax.com
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Sustainability Consultant
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